000 Biceps meet 5,000 Bikinis... 
OW what's gonna happen! 


“Beach Party’’ all over again...but this time with MUSCLE! 
The swingin’est surf...sun...and sand you ever saw! 


STARRING 


FRANKIG = ANNGTT6’ LUCIANA 
AVION « FUNICEILO *PALUZZ1*asuiey 


= 


BUDDY HACKETT et 22% .cncen 


Music by LES BAXTER * Executive Producer SAMUEL Z. ARKOFF : . 
Produced by JAMES H. N ICHOLSON and ROBERT DI LLON Me 


Nh! 


story by ROBERT DILLON ana WILLIAM ASHER 4 


DON RICKLES - JODY McCREA - DICK DALE petTones 


Also STARRING 


CANDY JOHNSON * MOREY AMSTERDAM + iwsrooucine LITTLE STEVIE WONDER 


+ 


SOOO 


OOO oH : | Screenplay by ROBERT DI LLON ° Directed by WILLIAM ASH ER 
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FRANKIE AVALON 
ANNETTE FUNICELLO 
LUCIANA PALUZZI 
JOHN ASHLEY 

Jack Fanny 

Theodore 

JODY McCREA Deadhead 
DICK DALE 


Introducing LITTLE STEVIE WONDER 


MOREY AMSTERDAM Cappy 
And BUDDY HACKETT gs S. Z. Matts, Rich Business Mgr. 
ROCK STEVENS Flex Martian 

Sniffles 


ALBERTA NELSON 
AMEDEE CHABOT 
LARRY SCOTT 


CHESTER YORTON 
GENE SHUEY 


LUREE HOLMES, LAURA NICHOLSON, 
LORIE SUMMERS, DARLENE LUCHT 


DUANE AMENT, GARY USHER, 
ROGER CHRISTIAN, GUY HEMRIC 


MARY HUGHES, KATHY KESSLER, 
SALLI SACHSE, LINDA OPIE, 
LINDA BENSON, PATRICIA RANE 


CHARLES VAN ARTSDALEN, MIKE 
DIFFENDERFER, BILL GRAHAM, CHARLES 
HASLEY, LARRY SHAW, DUANE 

KING, MIKE NADER, ED GARNER, 
JOHN FAIN, MICKEY DORA 


CREDITS 


Produced by James H. Nicholson 
and Robert Dillon 
Executive Producer Samuel Z. Arkoff 
Directed by William Asher 
Screenplay by Robert Dillon 
Story by Robert Dillon 
and William Asher 
Production Supervisor Joe Wonder 
Second Unit Director 
Director of Photography Harold Wellman, A.S.C. 
Music by Les Baxter 
Music Coordinator Al Simms 


Songs: ‘Muscle Beach Party,”’ 

‘Runnin’ Wild,”’ ‘‘Muscle Bustle,’’ 

‘*My First Love,”’ ‘‘Surfin’ Woodie,”’ 

‘Surfer's Holiday” by Roger Christian, Gary Usher 
and Brian Wilson 

Songs: ‘‘Happy Street,” 

‘A Girl Needs a Boy” by .... Guy Hemric and Jerry Styner 


Film Editor Eve Newman 
Music Editor Lloyd Young 
Sound Editor Kathleen Rose 
Costumes by Marjorie Corso 
Titles and Photographic Special 
Effects by Butler-Glouner, Inc. 
Assistant Director Clark Paylow 
Properties Karl Brainard 
Don Rush 
Ted Coodley 
Hairdresser Betty Pedretti 
Set Decorator Harry Reif 
Construction Coordinator Ross Hahn 
Art Direction 
Production Assistant 


AN AMERICAN INTERNATIONAL PICTURE 
RUNNING TIME: 94 MINUTES 


SYNOPSIS 


(Not for Publication) 


Frankie (FRANKIE AVALON) and Dee Dee 
(ANNETTE FUNICELLO) are teen-age surfing 
and beach enthusiasts and sweethearts. Frankie is 
almost obsessed with surfing, with his skill and 
personality making him the idol of their circle of 
friends. The youngsters, who long have had a 
special spot on the beach as their own, are uneasy 
as a stranger in the person of Jack Fanny (DON 
RICKLES) opens a gym adjacent to their hangout. 
Things are further complicated when the gym 
turns out to be a gathering place for muscleman 
Flex Martian (ROCK STEVENS) who reigns as 
Mr. Galaxy over a coterie of eight other muscle- 
men who proceed to invade the neighboring beach 
area of the surfers. 

Meanwhile, directly offshore in front of the 
same beach area, is anchored the yacht of wealthy 
Contessa Juliana Gioto-Borgini (LUCIANA PAL- 
UZZI), known as Julie. With her are her business 
manager S. Z. Matts (BUDDY HACKETT) and 
his assistant Theodore (PETER TURGEON) 
who, we learn, are seeking Flex as the latest in a 
long succession of boy friends for Julie, after she 
fell in love with his picture in a magazine. 

As Julie and S. Z. prepare to land on the beach 
via their private helicopter to meet Flex, the 
musclemen and the surfers argue over use of the 
beach with resulting bitterness between the two 
groups. The ’copter lands and Julie and S. Z. 
announce their claim to Flex, quieting Jack 
Fanny’s objection to the loss of his Mr. Galaxy 
by offering to set up a string of Jack Fanny 
gymnasiums all over the world. 

Julie’s passion for Flex seems destined for 


marriage, when things get upset by her chance 
encounter with Frankie to whom she transfers 
her affections when she hears him singing on the 
beach. 

The scene shifts to a night spot, managed by 
Cappy (MOREY AMSTERDAM), which is fre- 
quented by the surfers for their dancing, singing 
and high jinks. Julie brings S. Z. to Cappy’s to 
meet Frankie, hear him sing and record his voice. 
Julie then beguiles him with talk of his success 
as a record star, a world-wide singing tour with 
her and a promise of great riches. When Frankie 
brags about his future life with Julie to his 
friends Johnny (JOHN ASHLEY) and Deadhead 
(JODY McCREA) they turn away from him, but 
he still determines to go away with Julie. 

S. Z. sees that Julie’s romance with Frankie is 
destined to be ill-fated and, liking Dee Dee and 
the surfing kids, tells Frankie about her past 
unhappy romances and the sorry fate of her other 
boy friends. Frankie sees the light, changes his 
mind and apologizes to Dee Dee and his friends 
for going high-hat on them. 

The climax comes in Cappy’s after Frankie’s 
reconciliation with Dee Dee and his renunciation 
of Julie. The night spot is invaded by the muscle- 
men who seek revenge against the surfers and the 
recapture of Julie for Flex. The ensuing free-for- 
all battle is interrupted by the mysterious bene- 
factor of the muscleman, Mr. Strangdour (PETER 
LORRE), who stops the fighting and convinces 
Flex that he is better off to forget about Julie and 
concentrate on his muscles. 

In a happy ending Frankie vows to settle down 
and eventually marry Dee Dee while Julie sees 
that she will be better off with the one man who is 
closest to her, her business manager, S. Z. 


FRANKIE AVALON SINGS, ACTS, 


DANCES AGAIN IN NEW MUSICAL 


HIT "MUSCLE BEACH PARTY" 


The singin’, swingin’, dancin’ and romantic Frankie Avalon, who scored 


the biggest hit of his film career in 


“Beach Party,’ is back again in the 


same entertaining groove in American International’s new ‘‘Muscle Beach 


Party.” 


Frankie also is back again opposite 
lovely Annette Funicello in the color 
and Panavision musical comedy, 
OPEMin gat wae SNe eee at 
ties Se Pa eo ee theatre, 
which stars the two youngsters and 
Luciana Paluzzi, John Ashley, Don 
Rickles, Peter Turgeon and Jody 
McCrea. ‘‘Muscle Beach Party’ also 
stars Dick Dale, Candy Johnson and 
Morey Amsterdam ; introduces ‘‘Lit- 
tle Stevie’? Wonder and stars Buddy 
Hackett as “the rich business mana- 
ger.” 

Once again, too, in his new film 
Frankie sings rock and roll dancing 
and surfing rhythms as well as pop- 
ular ballads as he displays his ver- 
satile talents in the rollicking musical 
story of young love and surfers. 


The Philadelphia-born Avalon 
(September 18, 1940) showed his 
singing talent at the age of six, but 
it was his skill with a trumpet which 
brought him into show business in 
his early teens. As a young musical 
prodigy, Frankie won numerous 
guest engagements on top TV and 
radio shows and then at 14 he 
formed his own musical group which 
began playing with the nation’s top 
bands. 

It was while he was playing with 
his musical group that he resurrected 
his latent singing talent which soon 
skyrocketed him to national fame as 
the country’s most promising young 
singing star. His first big record hit, 
called ‘‘De De Dinah,” firmly estab- 
lished him in the top ranks of pop- 
ular vocalists and he started branch- 
ing out with solo engagements in 
night clubs and on radio and TV. 

Next came calls from Hollywood 
and the beginning of another career 
as a promising serious actor with 
roles in such films as “The Alamo,” 
with John Wayne, and “Panic In 
Year Zero!,” with Ray Milland. 

On January 18, 1963, Frankie 
married Kay Diebel and their first 
child, Frankie, Jr. arrived last Oct- 
ober. The young couple live in 
Toluca Lake, just outside of Holly- 
wood. 

Meanwhile, Frankie’s career, spur- 
red by his marriage, continues on 


FRANKIE AVALON stars with An- 
nette Funicello in American In- 
ternational’s color and Panavision 
musical comedy, ‘‘Muscle Beach 
Panty;7 4OPening = S252. she at 
Theis ee Wee theatre. 
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all entertainment fronts. He has just 
returned from an invitational ap- 
pearance at the famed San Remo, 
Italy, Song Festival where he was 
honored as one of the few American 
singers to appear there. 

He also paused overseas for a 
record-breaking night club appear- 
ance in Madrid, Spain. He also has 
scored successes at special engage- 
ments at leading American night 
spots like New York’s Copacabana, 
and Las Vegas’ Sahara Hotel. 

Frankie, between his musical com- 
edy film-making for American Inter- 
national, appears as an actor on lead- 
ing TV dramatic shows and as a 
singer on top TV variety shows. He 
will make personal appearance tours 
this spring for ““Muscle Beach Party” 
similar to his top crowd-drawing ap- 
pearances last year for ‘“‘Beach Party.” 

Frankie’s fan mail has substantially 
increased since he made his first 
singing and dancing appearance in 
“Beach Party” and his record sales 
are mounting to again firmly estab- 
lish him as one of America’s top 
musical personalities. 


Nation's Top Surfer Stars Featured In 


"Muscle Beach Party” 


Top exponents of the nation’s 
newest sporting craze, including sev- 
eral champions, are featured in 
American International’s newest film 
about surfers and surfing, ‘Muscle 
Beach Party.” 

The color and Panavision musical 
COmMEedY; Opening 2.35.52. hee at 
the eee ee theatre, 
stars Frankie Avalon, Annette Funi- 
cello, Luciana Paluzzi, John Ashley, 
Don Rickles, Peter Turgeon and 
Jody McCrea. Also starring in ““Mus- 
cle Beach Party’ are Dick Dale, 
Candy Johnson and Morey Amster- 
dam, with “Little Stevie’ Wonder 
introduced to films and_ starring 


Buddy Hackett as “the rich business 
Manager.” 


Most famous surfing stars in the 
musical comedy romp are Pacific 
Coast champ Mickey Dora and 
women’s champion Linda Benson. 
Other noted surfers who show their 
skill in the film are Mike Diffen- 
derfer, John Fain, Mike Nader, Ed 
Garner, Charles “Butch” Van Arts- 
dalen, Bill Graham and Charles 
Hasley. 

These are the youngsters who have 
led the way by their example and 
teaching to firmly establish surfing 
as one of the country’s most popular 
sports. They join in making “Muscle 
Beach Party,” like “Beach Party” 
before it, top entertainment for the 
nation’s young people. 


AMERICA’S YOUNG SWEETHEART FAVORITES — Frankie Avalon and Annette Funicello show why they’re 
the favorite on-screen sweethearts of America’s younger film fans in scenes from American Interna- 
tional’s ‘‘Muscle Beach Party.’’ The color and Panavision musical comedy opens........ at the_..... Theatre. 
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"MUSCLE BEACH PARTY" 
FILMED AT FAMED SURFING 
SPOTS OF CALIFORNIA 


You can almost smell the salt air, hear the roar of the waves and feel the 
warm white sands of California’s beautiful Pacific Ocean shores in American 


International’s ““Muscle Beach Party.” 


It’s as close as it is to reality — 
thanks to being filmed on location at 
the famous beaches in exciting color, 
wide screen Panavision—all for the 
new swingin’, song-filled, fun-filled 
surfers’ tale. 


Starring in the musical comedy, 
OPENING cis eile cs eee ee eee at 
th Cine. esse sts ote eteven, Bie eee theatre, 
are Frankie Avalon, Annette Funi- 
cello, Luciana Paluzzi, John Ashley, 
Don Rickles, Peter Turgeon and 
Jody McCrea. ‘Muscle Beach 
Party” also stars Dick Dale, Candy 
Johnson and Morey Amsterdam ; 
introduces ‘Little Stevie’ Wonder 
and stars Buddy Hackett as ‘“‘the 
rich business manager.” 


The exciting beach scenes of the 
film, featuring daring surfing and 
tune-filled numbers by the cast of 
over 60 young people, were filmed 
at famed Malibu Beach and at 
another favorite surfing spot, To- 
panga Beach. 

The yacht and helicopter seen in 
many of the beach scenes are the 
real thing, the 46-foot vessel belong- 
ing to a wealthy industrialist and 
the helicopter being used both for 
both scenes and air photography. 

Also used in the production, for 
scenes on the beach road involving 
Don Rickles, Buddy Hackett, and 
Luciana Paluzzi, was an unusual 
Rolls Royce that is one of only three 
ever made. It dates from 1924 and 
is called the Silver Ghost and was 
originally made for the personal 
physician of King George V. 

A group of less expensive auto- 
motive collector’s items also were 


used in scenes near the beaches on 
California’s famed Pacific Coast 
Highway. These were one of the 
most unusual groups of surfers’ cars 
ever assembled, led by a _ 1924 
bright orange-colored Model-T con- 
vertible driven by Frankie Avalon 
with Annette Funicello as passenger. 
Next in the odd surfers’ auto 
procession came an old bright red 
fire engine dating back to the late 
1920’s. This was ridden by Dick 
Dale and his Del-Tones while they 
played their wild surfing music. 
Also in the surfers’ caravan was a 
box-like wooden Model-T pickup 
truck, with John Ashley driving and 
accompanied by Candy Johnson, plus 
an eye-catching bright powder-blue, 
stripped down, chrome-engined drag 
roadster driven by Jody McCrea. 
Outstanding interior set, as in 
AIP’s earlier “Beach Party,” is the 
new Cappy’s joint, teen-age hangout 
and night spot. Once again, the 
place is garishly decorated with bi- 
zarre and colorful modern art and 
with wood and metal sculpture. 
Three new features never seen before 
are featured in Canpy’s for “Muscle 
Beach Party:” a golden elevator cage 
occupied by Morey Amsterdam ; full- 
color surfer’s caricature paintings by 
Michael Dormer and Lee Teacher, 
and about a half-dozen real surf- 
boards just leaning against the walls. 
Fill the above setting with lively 
dancing and singing surfers, eight 
big musclemen and the stars of 
‘Muscle Beach Party” and the result 
is the liveliest musical comedy enter- 
tainment of the year. 


Ne 
Young Film 
Favorites 
Reunited In 
Musical “Muscle 
Beach Party" 


Six of young America’s favorite 
young film stars, all of whom ap- 
peared together in last year’s top 
musical hit “Beach Party,” are 
reunited in another fun hit — 
American International’s ‘Muscle 
Beach Party.” 

The Bix Six youngsters, who star 
in the new color and Panavision 
musical comedy, are Frankie Avalon, 
Annette Funicello, John Ashley, Jody 
McCrea, Dick Dale and Candy John- 
son, “Muscle Beach Party,” opening 
Bg A Race ta se ne Sar ge eH ad eee ashe at 
[O aVctgeeeseeeeeet leanne ene ne pee meh in theatre, 
also stars Luciana Paluzzi, Don 
Rickles, Peter Turgeon and Morey 
Amsterdam ; introduces ‘‘Little Ste- 
vie’ Wonder and stars Buddy Hack- 
ett as “the rich business manager.”’ 

Frankie and Annette again appear 
opposite each other as young lovers 
and young surfers. Each sings indi- 
vidually and jointly a batch of new 
hit songs that will vie for popularity 
with the already established hits of 
“Beach Party.” 

John and Jody also recreate roles 
similar to the ones which they made 
so popular in “Beach Party” — as 
the very funny pals of Frankie — 
Johnny and “Deadhead.” 

Dick Dale, together with his Del- 
Tones, again shows why he is ‘King 
of the Surf Guitar’ and a favorite 
recording artist and entertainer of 
American youth. 

Candy Johnson, the surprise hit 
of “Beach Party,” gets a bigger and 
better opportunity to show off her 
amazing twist perpetual motion 
dancing in the new “Muscle Beach 


Party.” 
ee 


GROWN-UP ANNETTE FUNICELLO 
BIDS FOR TOP TEEN IDOL SPOT 
IN NEW "MUSCLE BEACH PARTY" 


Move over Sandra Dee and Ann-Margaret and make way for shapely, 
raven-tressed Annette Funicello as top feminine teen-age movie idol! 
Bolstered by the heaviest volume of fan mail response in Hollywood and 


a best-selling “Beach Party” album, 
21-year-old Annette re-affirms her 
top star ranking with her newest 
singing-acting role in American In- 
ternational’s ““Muscle Beach Party.” 

The color and Panavision musical 
comedy,10pening 2 =- 5a res at 
LA ae OTR eR Me ee ean 3 as theatre, 
reunites her with Frankie Avalon 
who stars with Luciana Paluzzi, John 
Ashley, Don Rickles, Peter Turgeon 
and Jody McCrea. “Muscle Beach 
Party” also stars Dick Dale, Candy 
Johnson and Morey Amsterdam ; in- 
troduces ‘‘Little Stevie’ Wonder and 
stars Buddy Hackett as ‘“‘the rich 
business manager.” 

The former singing and dancing 
star of Disney’s famous ‘‘Mouseke- 
teers,’ Annette numbers among her 
present-day fans, hundreds of thous- 
ands of teenagers and those in their 
early twenties who literally grew up 
with her on television. These young 
contemporaries form a unique fan 
nucleus unmatched by any other 
young film star. 

Today Annette not only possesses 
an eye-catching, whistle-provoking 
figure, but an acting talent — both 
serious and comedic — that has 
matured with her years. She also 
maintains her charming singing voice 
which has made her records among 
the most popular in the nation with 
at least two new ballads in ‘‘Muscle 
Beach Party” destined to add to her 
Hit Parade stature. 

Born on October 22, 1942, in 
Utica, New York, her family mi- 
grated to Los Angeles’ San Fernando 
Valley when she was four. Annette’s 
father owns a garage business in the 
area, while her attractive mother 
runs the family home in Encino and 
takes care of two younger sons, Joe, 
18, and Michael, 12. 

She started studying dancing at 
the age of five and won her first 
beauty contest, ‘““Miss Willow Lake”’ 
at nine and began a_ part-time 
modeling career. Annett, at 13, got 
her big break with the lead role in 
a “Ballet versus Jive’ presentation 
in nearby Burbank, the home of 
Walt Disney Studios. 

Her ‘break’? came when Disney 
himself chanced to witness one of 
her performances. He promptly sign- 
ed her up as one of the original 
Mouseketeers on his ‘Mickey Mouse 
Club” television show to firmly 
launch her on her career. 

Out of the 24 young Mouseke- 
teers, the last-to-be-hired Annette 
immediately was singled out by the 
nation’s young TV fans as _ their 
favorite. Soon she was cast in other 
Disney features and later had an 
entire TV series of her own called 
“Annette.” 


ANNETTE FUNICELLO stars with 
Frankie Avalon in American In- 
ternational’s color and Panavision 
musical comedy, ‘‘Muscle Beach 
Party;:) Openings? ee ee at 
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In addition, Annette got her first 
chance to sing on “The Mickey 
Mouse Club” and so impressed Dis- 
ney executives that she was put on 
records. As she grew up, she branch- 
ed out to star in Disney feature 
length films and in top outside TV 
shows. 

With her twenty-first year, An- 
nette’s exclusive contract with Disney 
expired and she got a chance to 
play her first grown-up role in a 
non-Disney picture. That role was 
her second big lifetime ‘‘break” — 
opposite Frankie Avalon in American 
International’s big musical comedy 
hit ‘Beach Party.” 

This spring, just before beginning 
work on her third musical comedy 
for AIP, ‘Bikini Beach,’ Annette 
will make a personal appearance 
tour in England for “Beach Party” 
and then returns home for “Muscle 
Beach Party” personal appearances 
as well. 

Annette has many hobbies, in- 
cluding a large stuffed animal col- 
lection, and is also very athletic, 
favoring horseback riding, swimming 
and roller skating. Right now she is 
too busy with her career to have 
any romantic entanglements, but she 
is very definite about wanting to 
marry and raise a family . . . when 
the right man comes along, prefer- 
ably one NOT in show business. 


AMEDEE CHABOT, former ‘‘Miss 
U.S.A.,”" is featured in American 
International’s ‘‘Muscle Beach 
Pay, (Openite ... S62... at 
THEE See eee ee theatre. 
Frankie Avalon and Annette Funi- 
cello star in the color and Pana- 
vision musical comedy. 
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VERSATILE BUDDY HACKETT 
HITS NEW COMEDY HEIGHTS 
IN "MUSCLE BEACH PARTY" 


When a comedizn arrives at the stage where the mere mention of his 
name produces a smile or a chuckle, he’s up there with the very best. 
One such comic, and one of the younger ones in this select group, is the 


very funny and extremely versatile 
Buddy Hackett who reaches new 
comedy heights with his hilarious 
portrayal of the rich business mana- 
ger in American International’s 
“Muscle Beach Party.” 

Starring with Hackett are Frankie 
Avalon, Annette Funicello, Luciana 
Paluzzi, John Ashley, Don Rickles, 
Peter Turgeon and Jody McCrea. 
Also starring in the color and Pan- 
avision musical comedy, opening .... 
whsduie coh Seawen Ses Beaton sua meee eee neem canbe at 
thes ee ee ee ae theatre, 
are Dick Dale, Candy Johnson and 
Morey Amsterdam, with “Little 
Stevie’ Wonder introduced in the 
film. 

Prior to his role in “Muscle Beach 
Party,’ Buddy had starred in every 
entertainment medium to earn a 
reputation as one of the funniest 
men in show business. He played the 
leading role in the ‘Stanley’ tele- 
vision series, has guested on every 
top television variety show, played 
in every top night club and starred 
on Broadway. 

In Hollywood he has appeared in 
“God’s Little Acre,” ‘‘All Hands on 
Deck,” ‘‘Everything’s Ducky,” ‘“‘The 
Music Man,” “The Wonderful World 
of the Brothers Grimm” and, most 
recently before ‘‘Muscle Beach 
Party,” as one of the stars of “It’s 
a Mad, Mad, Mad, Mad World.” 

Born, raised and educated in 
Brooklyn, New York, Buddy made 
his acting debut at the age of 14 
with a WPA theater group. At that 
time he also worked after school as 
an apprentice upholsterer in his 
father’s Brooklyn upholstery shop. 

Short and chunky, Buddy starred 
on the high school football team 
and also in the school’s senior class 
play, the comedy “What A Life.” 
When he got a chance to make his 
debut professionally at the age of 16 
in New York’s famous summer 
“Borscht Circuit,’ he definitely gave 
up upholstering ‘for acting, with the 
emphasis on comedy. 

Why did he become a comedian? 
According to Buddy, “I was a poor 
kid. I wanted attention. I got it by 
being funny.” 

But Buddy soon learned that the 
road to entertainment success wasn’t 
paved with roses. In between en- 
gagements, he worked as a_ truck 
driver, lumber salesman and he also 
used his early acquired skill as an 
upholsterer to earn a living. 

World War II interrupted the 
comic’s budding career and at the 
age of 18 he joined the Army and 
emerged with the rank of sergeant. 
Soon after his discharge, he got the 
role that really launched his success- 
ful career — the lead in the road 
company of the musical comedy hit, 
“Call Me Mister.” 


BUDDY HACKETT stars in Ameri- 
can International’s ‘‘Muscle Beach 
Party, Open a.c. 1 eee at 
th@ pe ees a ee theatre. 
Frankie Avalon and Annette Funi- 
cello also star in the color and 
Panavision musical comedy. 
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He began by playing the comedy 
lead, then tricd eight different other 
parts before the show closed its tour 
a year later. Then he began the 
night club circuit and soon was a 
top comedy attraction with a grow- 
ing legion of fans. 

Eventually Buddy was booked into 
Billy Gray’s Band Box, then a lead- 
ing Hollywood night club, where he 
caught the attention of movie scouts. 
Soon after he was launched on the 
screen phase of his career with his 
first film role in ‘““Walking My Baby 
Back Home.” 

Since then there has been no letup 
in the career of the man who is 
without a doubt one of the funniest 
men in show business. He is a favor- 
ite on top TV variety shows and has 
been a frequent guest with Perry 
Como and Jack Paar. 

Buddy’s comedy is not confined to 
one type of humor — it revolves 
around every device available to a 
comedian: stand-up gags, patter, 
dialects, monologues, special material 
numbers and  pantomine. His 
“Chinese Waiter’ routine is con- 
sidered one of the all-time great 
comedy routines in show business. 

He commutes between his home 
in a suburban New York City com- 
munity and Hollywood. He married 
the former Sherry Cohen in 1955 
and has three children, Sandy, 7; 
Ivy, 5; and Lisa Jean, 3. 


Director Asher Specializes In 
Musical Comedy 


After reigning for years as one of 
television’s top musical comedy and 
comedy directors, William Asher 
last year helmed _ his very first 
motion picture in those categories 
and promptly hit the jackpot with 
a hit effort. 

That first Asher film musical hit 
was “Beach Party’ and now he 
makes it two top hits in a row with 
its successor, American Internation- 
al’s rollicking “‘Muscle Beach Party,” 
OTN ciihes eschews eas eae eons at 
the Se ee es theatre. 

The new Asher-directed film stars 
Frankie Avalon, Annette Funicello, 


Luciana Paluzzi, John Ashley, Don 
Rickles, Peter Turgeon and Jody 
McCrea. “Muscle Beach Party” also 
stars Dick Dale, Candy Johnson and 
Morey Amsterdam ; introduces “Lit- 
tle Stevie” Wonder and _ headlines 
Buddy Hackett as “the rich business 
manager.’ 

Proof of Asher’s TV _ reputation 
and ability is the fact that he holds 
the unique distinction of being twice 
winner of the medium’s coveted 
Emmy award. He was so honored 
for direction of the “I Love Lucy” 
and “Dinah Shore” shows in 1955 
and 1959 respectively. 


NOSE-TO-NOSE, HEAD-TO-HEAD — Luciana Paluzzi and Buddy 
Hackett get real close in scene from American International’s 


‘‘Muscle Beach Party,’’ opening 


wae eS a at the .............. Theatre. 
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LUCIOUS LUCIANA PALUZZI, 
ITALIAN GIFT TO FILMS, 
FINALLY GETS TO BE COUNTESS 


It took almost ten years of motion picture and television acting to do it, 
but lovely Italian-born actress Luciana Paluzzi finally realized a childhood 
desire to be a countess in her latest film American International’s “Muscle 


Beach Party.” 

Miss Paluzzi (the ‘‘zz” is like in 
pizza) portrays the wealthy Con- 
tessa Juliana Gioto-Borgini who tries 
to buy love with her money in the 
madcap musical comedy which stars 
Frankie Avalon, Annette Funicello, 
John Ashley, Don Rickles, Peter 
Turgeon and Jody McCrea. 

Also starring in the color and Pan- 
avision film are Dick Dale, Candy 
Johnson and Morey Amsterdam. 
“Muscle Beach Party,” opening .... 
SSeS OR NR Ree cna at the 
Fite Oe ar aes theatre, also intro- 
duces “Little Stevie’ Wonder and 
stars Buddy Hackett as the count- 
ess’ rich business manager. 

Brown-eyed and red-haired Luci- 
ana was born June 10, 1937, in 
Rome. Her father, now retired, was 
a career officer in the Italian Army. 
She went to school and was raised in 
Milan, but regards Rome as her 
home town. 

At the age of fifteen she already 
was a budding beauty and her 
mother decided to bring her to Rome 
with the avowed intent of intro- 
ducing her into motion pictures. 
Through a friend of her father she 
got her first small part in a motion 
picture and then the next year at 
16 she began her film career in 
earnest by being cast as Rossano 
Brazzi’s little sister in ‘““Three Coins 
In The Fountain.” 

Thereafter she played in a number 
of Italian films, then played in films 
made in France and Germany and 
later England where she was placed 
under contract to J. Arthur Rank. 
Among the Rank pictures in which 
she appeared were “Sea Fury” with 
Victor McLaglen; “Tank Force” 
with Victor Mature, and with Peter 
Sellers in ““The Man in the Cocked 
Hats 

When the major American film 
companies went into television pro- 
duction, the producer of 20th Cen- 
tury Fox’ new “Five Fingers” series 
recalled seeing a lovely, lively Italian 
girl in — of all things — a Buster 
Crabbe television film made over- 
seas, whom he thought would be 
just the right person for the new spy 


LUCIANA PALUZZI stars in Ameri- 
can International’s ‘‘Muscle Beach 
Party:: Opening: ..-.--..\ ae = at 
textes es. theatre. 
Frankie Avalon and Annette Funi- 
cello also star in the color and 
Panavision musical comedy. 
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adventure series. 

They traced Luciana to Rank in 
England, a deal was made and she 
became the first foreign actress 
brought to this country to star in a 
television series. As co-star with 
David Hedison, Luciana made a 
distinct and favorable impression 
and was signed by Fox for feature 
films as well. 

She starred in “Return to Peyton 
Place” and returned overseas after 
her marriage to Brett Halsey broke 
up. She now is the mother of 3-year- 
old Christian Halsey and was the 
veteran of numerous French and 
Italian films when she was brought 
back to this country for the role of 
the Italian Contessa in “Muscle 
Beach Party.” 

Luciana’s English, which still car- 
ries a slight accent, is remarkably 
good considering that she learned it 
from watching American movies. She 
speaks French as well as her native 
Italian which she attributes to “a 
good ear’ for languages. 


Eight Musclemen 
Stars Of “Muscle 
Beach Party" Are 
Winners Of 18 
Titles 


When eight strong musclemen 
were chosen for key roles in Ameri- 
can International’s new “Muscle 
Beach Party,” they held no less than 
18 title honors for their strength 
and build — perfect representatives 
of the muscle cult kidded in the 
film. 

Included among the collection of 
titles are no less than two “Mr. 
America” honors and one ‘Mr. 
Hercules’ and one “Mr. Interna- 
tional Health’? — all impressive ad- 
ditions to the famous stars of the 
color and Panavision musical com- 
edy: Frankie Avalon, Annette Funi- 
cello, Luciana Paluzzi, John Ashley, 
Don Rickles, Peter Turgeon and 
Jody McCrea. 

“Muscle Beach Party’ opening 
LB 0 shepiieeras ieepees Sn peas ns ue theatre, 
also stars Dick Dale, Candy John- 
son and Morey Amsterdam ; intro- 
duces “Little Stevie’ Wonder and 
stars Buddy Hackett as “the rich 
business manager.” 

Chief muscleman in the film, and 
holder of the most titles is six-foot- 
five Rock Stevens who portrays Flex 
Martian — “Mr. Galaxy.” Rock’s 
honors are those of “Mr. Hercules,” 
“Mr. International Health,” “Mr. 
American States,’ “Mr. Indiana”’ 
and “Mr. Indianapolis.” 

The two “Mr. America’ title 
holders are Gene Shuey, who also 
was “Mr. South U.S.A.” and ‘Mr. 
Southwest U.S.A.,” and Larry Scott 
who also was “Mr. California.” 

Other titleholders seen in “Muscle 
Beach Party” are Bob Seven, form- 
erly “Mr. New England” and ‘Mr. 
Rhode Island;’ Chester Yorton, 
formerly “Mr. Great Lakes,” ‘Mr. 
Wisconsin” and “Mr. San Pedro” 
(California) ; Gordon Cohn, form- 
erly “Mr. Illinois; Dan Haggarty, 
formerly “Mr. Ventura,” and Steve 
Merjanian, formerly ‘Mr. Venice 
Beach”’ and former California Heavy- 
weight Lifting Champion. 


DICK DALE stars in American 
International’s ‘‘Muscle Beach 
Party:::20peninguees... Hater: at 
tHe ek Se re eae ee theatre. 
Frankie Avalon and Annette Funi- 
cella also star in the color and 
Panavision musical comedy. 
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TOP NIGHT CLUB COMEDIAN 
DON RICKLES MAKES BOW AS 
FILM MUSICAL COMEDY STAR 


After seventeen years as one of America’s foremost night club comedy 
stars, Don Rickles finally made it in motion pictures — but as an acting 


“heavy” or ‘“‘villain.” 


Now, after half a dozen films as 
a serious actor plus numerous simi- 
lar television roles, the master of 
insults for the first time shows off his 
talent as a comedy actor as a star 
of American International’s ‘Muscle 
Beach Party.” The results are so 
successful that, as a result of his hi- 
larious performance in the color and 
Panavision musical comedy, he seems 
destined to become one of Holly- 
wood’s top comedians. 

Starring with Rickles in “Muscle 
Beach Party,” which opens.............. 
atthe es theatre, are Frankie 
Avalon, Annette Funicello, Luciana 
Paluzzi, John Ashley, Peter Turgeon 
and Jody McCrea. The rollicking 
musical comedy also stars Dick Dale, 
Candy Johnson and Morey Amster- 
dam; introduces “Little Stevie’ 
Wonder and stars Buddy Hackett as 

“the rich business manager.’ 

Most important aspect of Don’s 
film debut as a comedian is that he 
does not have to insult anybody to 
get laughs. As a night club comedy 
star, he has always gotten laughs via 
clever, satirical insults of members 
of his audience, from ordinary peo- 
ple to big stars and other important 
personages. 

The talented Don was born in 
New: York City on May 8, 1926, 
and was educated in local area 
schools. After his high school grad- 
uation, he put aside his early ambi- 
tion to become an actor to serve a 
three-year hitch in the Navy. 

After his Navy service, Don en- 
tered the famed American Academy 
of Dramatic Arts in New York 
where he studied and graduated 
with Grace Kelly, Jason Robards, 
Jr., Don Murray, Tom Poston and 
other stars. He moved on to further 
polish his acting at the equally- 
famed Actors Studio, the alma mater 
of Marlon Brando, James Dean and 
many more thespians. 

Don found, however, that getting 
work and making a living as an 
actor was difficult, so he got him- 
self a job with an orchestra and 
used his natural wit to set up an 
act of jokes and comedy imperson- 
ations. One night, while defending 


DON RICKLES stars in American 
International’s, ‘‘Muscle Beach 
Party. “Sopenings.-- = at 
theta: 2: Sete es Fen Nes theatre. 
Frankie Avalon and Annette Funi- 
cello also star in the color and 
Panavision musical comedy. 
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himself from a drunken heckler, he 
hit upon the bitingly funny ‘“‘insult”’ 
style of humor which brought him 
fame as a night club comedian. 

Don, despite his comedy success, 
never lost sight of his acting goal 
and kept his hand in by regular 
appearances in summer stock plays. 
It was this experience and his grow- 
ing reputation as an entertainer that 
brought him his first motion picture 
offer in “Run Silent, Run Deep” 
and subsequent roles in ‘The Rabbit 
Trap,” ‘‘Rat Race” and “X,” with 
Ray Milland. 

Don is one of Hollywood’s most 
eligible bachelors, but concedes he’ll 
give in to matrimony one day when 
“the right girl’ comes along. He’s 
conscientious about his physical con- 
dition and recently lost 43 pounds 
to get to a trim weight which he 
keeps by playing golf regularly. 


Fresh Crop Of Beauties Show Off 
Form In New "Muscle Beach Party” 


Beauty and _ youth personified 
through fresh new faces and names 
are featured in American Inter- 
national’s rollicking ‘Muscle Beach* 
Bartyje ODOMiNg ts saree oneness at 
4 Yetta eee 2 opt Oe Se en egcoaee ae theatre. 


Starring in the color and Pana- 
vision musical comedy are Frankie 
Avalon, Annette Funicello, Luciana 
Paluzzi, John Ashley, Don Rickles, 
Peter Turgeon and Jody McCrea. 
Also starring in ‘Muscle Beach 
Party” are Dick Dale, Candy John- 
son and Morey Amsterdam, with 
“Little Stevie’ Wonder introduced 
to films and starring Buddy Hackett 
as “the rich business manager.” 

The fresh new beauties introduced 
to film audiences in the musical 
romp range from former “Miss 
U.S.A.” and “Miss California” 


Amedee Chabot to sixteen-year-old 
Donna Loren of Los Angeles who 
soon will become a familiar face 
and voice throughout the nation as 
the singing representative of a major 
soft drink firm (Dr. Pepper). 
Among the other young beauties 
are Delores Wells of Reading, Pa. ; 
Valora Noland of Seattle, Wash. ; 
Darlene Lucht of Milwaukee, Wisc. ; 
Mary Hughes of Los Angeles ; ; Sally 
Sachse of San Diego, Calif. ; Alberta 
Nelson of New York ; Linda Opie of 
La Jolla, Calif., Kathy Kessler of 
La_ Jolla, Luree Nicholson of Los 
Angeles and Lorie Summers of Texas. 
Together they represent a cross- 
section of healthy American young 
womanhood, the fresh faces of typi- 
cal Southern California beauties. 
They are the girls of American 
Internaional’s ‘““Muscle Beach Party.” 


SURFING IS ANCIENT SPORT 
DATING BACK CENTURIES TO 
SOUTH SEA, HAWAIIAN ISLANDS 


The Western world first discovered surfing when Captain Cook discovered 
the Kingdom of Hawaii in 1778 and found a land where entire villages, 
commoners as well as royalty,would desert work to take advantage of a good 


“south swell.” Today’s young men 
and women living near the ocean 
are as rabid fans of the sport which 


is celebrated in American Inter, 


national’s new musical comedy 
“Muscle Beach Party.” 

Historians, through inquiry and 
research, have theorized that surfing 
originated in the dawn of the civil- 
ization of Oceania, probably in an- 
cient Polynesia (Tahiti, etc.) from 
which place Hawaii was settled by 
surfers in migrations centering 
around 800 and 1100 A.D. 


Then, as now, surfing style was 
determined by the kinds of boards 
that were used. However, in the 
early Kingdom of Hawaii only mem- 
bers of the royal family were able to 
surf with light balsa-type wood 
boards. Common Hawaiians had to 
do-as best they could in the surf 
with heavy wood boards. 

According to historical accounts, 
the early surfers seldom stood on 
their boards, but preferred to ride 
the waves kneeling or lying down. 
In this way they could slide (ride 
at an angle to the wave) just as 
surfers do today, but the angle was 
less sharp. 


When Hawaii was dominated by 
the Americans in the nineteenth 
century, the natives temporarily sub- 
merged their surfing until the sport 
was revived at famed Waikiki Beach 
in 1907 by Alexander Ford’s Out- 
rigger Canoe Club. Although news- 
papers record some use of surf- 
boards at Southern California’s Re- 
dondo Beach in 1908 and reports 
were that surfboards were seen 
earlier in Australia and South Africa, 
Waikiki remained the center of 
surfing activity until World War IT. 

Surfing’s recent popular growth, 
as depicted by Frankie Avalon, An- 
nette Funicello and the other young 
stars of ‘Muscle Beach Party,” stems 
from the development of the modern 
fiberglass-coated polyurethane board. 
These modern surfboards average 
about nine feet long, compared to 
the 12 to 18 foot lengths of old 
Hawaiian boards. Modern boards are 


wider and thinner and most impor- 
tant, lighter and have skegs, or fins, 
to make them steadier and easier to 
handle. 

Utilizing this improved modern 
equipment, such young California 
surfers as those in “Muscle Beach 
Party’ — Mickey Dora, Johnny 
Fain, Mike Diffenderfer, Mike Nad- 
er, Ed Garner, and for the girls, 


Linda Benson, took the lead in: 


creating the new “hot-dogging”’ style 
of surfing. 

“Hot-dogging”’ includes fast turn- 
ing, walking up and back on the 
board, riding with toes over the 
nose, crouching “in the tube” and 
the rest of the almost dare-devil 
feats of today’s young surfers. These 
feats, which only a few years ago 
were the exclusive property of may- 
be 20 to 30 of the world’s best surf- 
ers, today are the standard reper- 
toire of thousands of youngsters. 

Not only has the new style spread 
throughout the surfing world, but 
the sport has spread throughout the 
world. Today every continent, save 
Antartica, has surfers. 

The most popular surfing spots 
with the most surfers, outside of 
Hawaii and California, are Australia, 
Peru, South Africa and New Zealand. 
However, there are also many in 
France, Great Britain, Israel, Ceylon, 
and Brazil. 

In the United States, California 
no longer has a surfing monopoly 
with young surfers now braving the 
waves off New York, New Jersey, 
Florida, Virginia and Texas. Surfers 
even have invaded Lake Michigan 
and other of the Great Lakes. 

Co-starring with Avalon and Miss 
Funicello in ‘‘Muscle Beach Party” 
OPenINng <2 oo eo se at 
(a) ARS Bee ee theatre, 
are Luciana Paluzzi, Tohn Ashley, 
Don Rickles, Peter Turgeon and 
Jody McCrea. Also starring in the 
color and Panavision musical comedy 
aré Dick Dale, Candy Johnson and 
Morey Amsterdam, with “Little 
Stevie” Wonder introduced to films 
and headlining Buddy Hackett as 
“the rich business manager.” 


"MUSCLE BEACH PARTY" 
MUSCLEMEN PREFER CHEESE 
FOR SPUDS WITH STEAKS 


While the favorite food combination of the average American male is 
steak and potatoes, those males who specialize in muscle building, health 
and strength substitute cottage cheese for spuds in the combination. 


So say the eight strong muscle- 
men, who number two Mr. Amer- 
icas among their eighteen assorted 
“Mr.” titles, appearing in American 
International’s rollicking “Muscle 
Beach Party.” 

The color and Panavision musical 
comedy, opening ............ at the.......... 
theatre, stars Frankie Avalon, An- 
nette Funicello, Luciana Paluzzi, 
John Ashley, Don Rickles, Peter 
Turgeon and Jody McCrea. ‘“Mus- 
cle Beach Party” also stars Dick 
Dale, Candy Johnson and Morey 
Amsterdam ; introduces “Little Ste- 
vie” Wonder and stars Buddy Hack- 
ett as “the rich business manager.” 

Not only do the strongmen elimi- 
nate potatoes with their steaks, but 
they refuse to have anything at all 
to do with spuds or any other 
starches at any time. In addition, 
while favoring steak, they do so to 
the exclusion of most other meats 
and eat beef from two to three times 


daily and just about every day. Add 
milk, nuts, fruits, health foods and 
vitamins and you have just about 
the total diet of the “Muscle Beach 
Party’ musclemen. 

Former “Mr. America” Larry 
Scott exists mainly on steak, cottage 
cheese, milk, butter and cashew nuts, 
while “Mr. America’? Gene Shuey 
concentrates strictly on steak and 
cottage cheese. 

Rock Stevens, the former “Mr. 
Hercules” and ‘Mr. International 
Health” who portrays “Mr. Galaxy” 
in the musical comedy, eats only 
steak and cottage cheese twice daily 
plus 200 food supplement vitamin 
pills daily and a high protein special 
drink. 

The same pattern is followed by 
Bob Seven, Steve Merjanian, Chester 
Yorton, Gordon Cohn and Dan 
Haggerty — all of whom also have 
great big muscles too. 


SWINGIN’ AND TWISTIN’ AT THE BEACH — Candy Johnson shows 
her best ‘‘perpetual motion’’ twist form as she dances for the 
beach boys and girls in American International’s ‘‘Muscle Beach 


Party.< Opening... =.= at the 


Cet nee ooh ete Theatre. From left, in 


scene from color and Panavision musical comdey, are Delores 
Wells, John Ashley, Dick Dale and Jody McCrea. 
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"PERPETUAL MOTION" DANCER 
CANDY JOHNSON SHOWS 
OFF IN "MUSCLE BEACH PARTY" 


“Perpetual motion” is not only the description of Candy Johnson’s amazing 
dancing, but it is also the most accurate description of the exciting twist 
dancer’s own daily life — she just never stops moving whether working or 


playing ! 

The slim blond entertainer who 
was the surprise hit of “Beach 
Party” gets another and _ bigger 
chance to show off her talent in 
American Internstional’s newest hit, 
“Muscle Beach Party.” 

The color and Panavision musical 
COMEGY OMeMing == er ee at 
tHCF te ee ee es theatre, 
stars Frankie Avalon, Annette Funi- 
cello, Luciana Paluzzi, John Ashley, 
Don Rickles, Peter Turgeon and 
Jody McCrea. Dick Dale and Morey 
Amsterd7m also star, with ‘Little 
Stevie’ Wonder introduced in the 
film and Buddy Hackett starred as 
“the rich business manager.” 

Candy was born 23 years ago in 
San Gabriel, California, just outside 
of Los Angeles. The daughter of an 
engineer, she had lessons in tap 
dancing at age 5, then went to 
Afro-Cuban dancing and had four 
years of dramatics before graduating 
from San Gabriel High School. 

It wasn’t until -she found the twist, 
soon after her graduation, that 
people began to notice her. It all 
began when she went to a big Twist 
show featuring Chubby Checker and 
other stars at the famed Hollywood 
Palladium. 

When she went to buy tickets for 
the show, she accidently caught the 
eye of a young agent named Red 
Gilson who liked her looks and 
asked her if she could dance inas- 
much as he was looking for a girl 
like her to perform with a musical 
group he was getting up. 

Candy said she was a dancer, soon 
talked over the proposition with her 


parents, won their permission and 
quit her job as a long distance 
operator with the telephone com- 
pany. That was the beginning of her 
career and before long her amzing 
twist dancing won her star billing 
with the musical group known as 
“The Exciters.” 

Since then she has become the 
rage of top spots in Las Vegas, Palm 
Springs, and other big Western and 
Southwestern resorts. Once heavier, 
she now weighs a little over one 
hundred pounds and just can’t seem 
to put on weight. 

Her weight problem is no mystery 
to those who have seen her in action 
— she spends from four to five 
hours every evening in violent re- 
volving dance gyrations. Candy twists 
backwards, forwards, up and down 
and side to side — literally perpetual 
motion and her daily routine is 
always ‘‘on the go.” 

“T need 10 to 12 hours sleep a 
night and I have to take a nap of 
an hour and a half before every per- 
formance,” she says. She will lose 
three to four pounds a night and 
put it right back on again after- 
wards. For quick energy she drinks 
a concoction of yeast, wheat germ, 
eggs, milk and honey. 

Her “relexation” is roller skating, 
ice skating and swimming — any 
kind of action. so long as she doesn’t 
have to be still. She has an excess 
of exhuberance, but she’s basically 
a healthy wholesome kid who some 
day would like to get married — 
after she succeeds as a career girl. 


"Mr. Hercules" 
Cast As "Mr. 
Galaxy” In New 
Musical Comedy 


When you have the build and the 
physique of the strongest man in the 
world, it’s almost impossible to avoid 
type-casting as a strong man. 

Such an actor is the handsome 
six foot five inch 230 pound former 
“Mr. Hercules” and former “Mr. 
International Health’  title-holder 
Rock Stevens who makes his film de- 
but as “Mr. Galaxy” in American 
International’s ‘““Muscle Beach Par- 
tyaes 

Starring in the color and Pana- 
vision musical comedy are Frankie 
Avalon, Annette Funicello, Luciana 
Paluzzi, John Ashley, Don Rickles, 
Peter Turgeon and Jody McCrea. 
“Muscle Beach Party,” opening .... 


Thiele seater el saes oot pee See theatre, 
also stars Dick Dale, Candy Johnson 
and Morey Amsterdam and _intro- 
duces “Little Stevie’? Wonder and 
stars Buddy Hackett as ‘‘the rich 
business manager.” 

Muscleman Stevens was born in 
Indianapolis, Indiana, and attracted 
national attention when he won the 
“Mr. Indianapolis” title soon after 
he graduated from high school and 
entered Butler University. Later he 
was cast in several local little theatre 
plays as a muscleman, and after 
winning his national titles, he came 
to Hollywood to appear as Tarzan 
on the Jack Benny TV show. 

After several other TV appear- 
ances, he was picked out of hundreds 
of musclemen for the key role of 
Flex Martian, ‘Mr. Galaxy,” in 
“Muscle Beach Party.” 

Rock wants to be a_ successful 
television and film actor and hopes 
he can eventually get away from his 
muscleman roles. He keeps in shape 
with a special muscle-building diet 
which calls for two meals a day, 
exclusively steak, cottage cheese and 
tomatoes plus a total of 200 food 
supplement health pills per day. 

* * * * 


ROCK STEVENS and his muscles 
portray ‘‘Mr. Galaxy’ in American 
International’s ‘‘Muscle Beach 
Ratty:; Opening: =. 2... ast ee at 
THiG ete ee ee theatre. 
Frankie Avalon and Annette Funi- 
cello star in the color and Pan- 
avision musical comedy. 
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"LITTLE STEVIE" WONDER 
14-YEAR-OLD MUSICAL GENIUS, 
BOWS IN "MUSCLE BEACH PARTY" 


Movie fans finally get a chance to see and hear the latest wonder boy 
singer of the record industry, “Little Stevie’ Wonder, who makes his film 
debut in American International’s ‘““Muscle Beach Party.” 


At the age of 14, “Little Stevie’’ is 
in the “top star” class of the record 
world with a Number One record 
“Fingertips” and a best-selling album 
“19-Year-Old Genius” to his credit 
with both the public and_ critics 
predicting a big future for the 
youngster. 

In addition to introducing Stevie, 
“Muscle Beach Party’ stars Frankie 
Avalon, Annette Funicello, Luciana 
Paluzzi, John Ashley, Don Rickles, 
Peter Turgeon, and Jody McCrea. 
The color and Panavision musical 
COMEGY, OPENING <--.-2-se ae at 
(ila e bate eleta ereeeeeep EE ore theatre, 
also stars Dick Dale, Candy Johnson 
and Morey Amsterdam with Buddy 
Hackett starred as ‘‘the rich business 
manager.” 

Born blind in Saginaw, Michigan, 
as the third child of a family of six, 
Stevie has made his handicap neg- 
ligible with his musical virtuosity. He 
not only sings, but has mastered 
piano, organ, drums and harmonica 
since his discovery just four years 
ago after his family moved to 
Detroit. 

His big break came when he 
visited the home of a playmate whose 
brother was Ronnie White, member 
of the Miracles vocal group. White 
heard Stevie sing and rushed him to 
an audition with Berry Gordy, Jr., 
head of Tamla Records. 

Then came a succession of hit 
records, topped by ‘‘Fingertips” and 
his hit album, a succession of theatre 
and fair engagements. and television 
guest spots. Now Stevie is established 
as part of that circle of blind enter- 
tainers. including Ray Charles (with 
whom he often has been compared), 
Al Hibbler, George Shearing and the 
late Alec Templeton. 

The talented blind youngster, de- 
spite his handicap, has grown up like 
a normal boy — playing ball, riding 
a bike and climbing trees. At home 


“LITTLE STEVIE’? Wonder, 14- 
year-old singing sensation, is in- 
troduced to motion pictures in 
American International’s ‘‘Mus- 
cle Beach Party,”’ opening -......... 
at thes: Ss Sur ee ees theatre. 
Frankie Avalon and Annette Funi- 
cello star in the color and Pan- 
avision musical comedy. 
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Stevie attends the Michigan School 
for the Blind at Lansing, and on 
the road. his special education teach- 
er, Ted Hull, accompanies him to 
keep up his schooling. 

He reads Braille — both words 
and. music — and .uses a Braille 
typewriter so well that his teachers 
want him to go on to college. 

“I'd like to study electronics,” he 
says, ‘and I want to know all about 
this music business.”’ 

This past year, Stevie bought his 
mother a new car and hopes to buy 
his family a new home sometime this 
year. He’ll give them anything they 
ask for, to the point of spoiling them. 


SURFERS’ IDOL DICK DALE 
RETURNS IN NEW MUSICAL HIT 
"MUSCLE BEACH PARTY" 


The King of the Surf Guitar, surfers’ idol Dick Dale, is back again in a 
new swingin’ and surfin’ movie, American International’s “Muscle Beach 


Party.” 


By popular demand Dick and his 
Del-Tones band rejoin Frankie Ava- 
lon and Annétte Funicello, his co- 
stars in ‘‘Beach Party,” in the new 
color and Panavision musical come- 
“4 DEMO) of) 015 0eet ere ee ee ee at 
Gh ee ee i ee a ee theatre. 

In addition, ““Muscle Beach Party”’ 
stars Luciana Paluzzi, John Ashley, 
Don Rickles, Peter Turgeon and 
Jody McCrea. The musical comedy 
romp also stars Candy Johnson and 
Morey Amsterdam, introduces ‘‘Lit- 
tle Stevie’ Wonder and stars Buddy 
Hackett as ‘“‘the rich business man- 
ager.” 


Dick and the Del-Tones with their 
“surfers’ stomp’ sounds have cap- 
tured the imagination of American 
youngsters in the heart of the nation 
as well as those who are close to the 
ocean. Dick himself is a surfer and 
he sings, plays the trumpet, the 
drums, the harmonica, the piano, 
and, although left-handed, he is 
especially expert with the guitar. 

The talented youngster was born 
in Boston, Massachusetts, grew up in 
nearby Quincy and moved to Cali- 
fornia in 1954 with his parents and 
a younger sister. He attended high 
school in Inglewood, just outside of 
Los Angeles, where he played in the 
school band and devoted most of his 


spare time to hot rods, motorcycles 
and horses. 

After graduation, Dick worked at 
Hughes aircraft for a spell, but he 
soon tired of factory routine and 
determined to follow his childhood 
love of music. So he could combine 
his love of surfing, he went to the 
famed Southern California beach 
resort of Balboa and started playing 
in a small group which entertained 
vacationinig youngsters. 

It was when he decided to strike 
out on his own and form his own 
group, The Del-Tones, that Dick 
skyrocketed to fame through his 
amazing music-making and unique 
rhythms. Dick and his band since 
have had record-breaking appear- 
ances at some of the top ballrooms 
in the nation, including the famed 
Hollywood Palladium, and one rec- 
ord-breaking crowd of more than 
15,000 at Los Angeles’ huge Sports 
Arena. 

Dick is under contract to Captiol 
Records, with two of his albums in 
the best seller class . “Surfing 
Sounds” and “King of the Surf 
Guitar.” He lives alone in a rambl- 
ing house near the beach at Costa 
Mesa, California, just outside Los 
Angeles where he can go surfing . 
every morning throughout the year. 


WOW, WHAT A MUSCLE HE’S GOT! says Annette Funicello of co- 
star Frankie Avalon in scene from American International’s color 
and Panavision musical comedy, ‘‘Muscle Beach Party,’’ opening 
=e ee at the __.............. Theatre. 
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JOHN ASHLEY 


&- 


SCORES AGAIN 


AS STAR OF MERRY MUSICAL 
HIT "MUSCLE BEACH PARTY" 


Further evidence that John Ashley is in the forefront of Hollywood’s 
rising and promising young star actors is his performance as Johnny in 
American International’s new hit, “Muscle Beach Party.” 


Handsome, dark-haired John bol- 
sters his top position in fan magazine 
polls as he again co-stars with 
Frankie Avalon and Annette Funi- 
cello in the color and Panavision 
musical comedy opening .............. at 
thé jks ee ee theatre. 
“Muscle Beach Party” stars Luciana 
Paluzzi, Don Rickles, Peter Tur- 
geon and Jody McCrea; also stars 
Dick Dale, Candy Johnson and 
Morey Amsterdam ; introduces ‘“‘Lit- 
tle Stevie’ Wonder and stars Buddy 
Hackett as “the rich business man- 
ager.” 

Johnny, who shares stardom and 
top fan popularity with his actress 
wife Deborah Walley, was born on 
Christmas Day in Tulsa, Oklahoma. 
He is the adopted son of Dr. and 
Mrs. Roger Q. Atchley and attended 
Tulsa public schools where he was a 
leader in sports, drama, musical and 
political activities. 


After high school graduation, John 
went to Oklahoma State University 
where he graduated with a Bachelor 
of Science degree, but his heart was 
more with acting. As a result of 
encouragement by friends in Holly- 
wood, he served an apprenticeship in 
Tulsa little theater groups and mov- 
ed on to the famous Alley Theatre 
in Houston, Texas. 

Next came Hollywood where he 
began his rise to stardom with a 
succession of television and minor 
film roles. With only a brief inter- 
ruption for Army service, he soon 
was one of the busiest young actors 
in Hollywood and landed starring 
roles in top television shows and in 
American International’s ‘Suicide 
Battalion.” 

His biggest impetus to stardom 
were his roles in “Hud” and ‘Beach 
Party” and his newest in “Muscle 
Beach Party.’ Next top assignment 
for John will be in AIP’s “Rumble,” 
due to go into production early this 
summer and which will give him a 
chance to display his dramatic abili- 
ties. 


JOHN ASHLEY stars in American 
International’s ‘‘Muscle Beach 
Parcy . ODeCRING: 22-0... ae at 
1 ee Oe OR theatre. 
Frankie Avalon and Annette Funi- 
cello also star in the color and 
Panavision musical comedy. 
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Adding to John’s popularity has 
been an extended series of personal 
appearance tours for first ‘Beach 
Party” and this spring for ‘Muscle 
Beach Party.’ He also loves sports 
and spends much time _ surfing, 
horseback riding and playing tennis 
and baseball. 

John and his wife have a year-old 
son, Anthony, born during produc- 
tion of “Beach Party” last spring. 
They were married on April 28, 
1962. 

He likes highly seasoned Italian 
foods and prefers the Continental 
cut in dress clothes, plus sport 
clothes. 


MOREY AMSTERDAM BACK AS 
DELIGHTFULLY WACKY "CAPPY" 
IN "MUSCLE BEACH PARTY" 


Wonderfully funny Morey Amsterdam recreates his delightfully wacky 
role of Cappy, which was one of the highlights of “Beach Party,” in Amesi- 
can International’s newest fun and surfing hit, ‘““Muscle Beach Party.” 


Starring in the color and Pana- 
vision musical comedy, opening .... 
ET os Ne ee ee Career 2B IP or ee eT ARE at 
thet tee ral eee eee theatre, 
are Frankie Avalon, Annette Funi- 
cello, Luciana Paluzzi, John Ashley, 
Don Rickles, Peter Turgeon and 
Jody McCrea. “‘Muscle Beach Party” 
also stars Dick Dale and Candy 
Johnson and_ introduces “Little 
Stevie’? Wonder with Buddy Hackett 
as “the rich business manager.” 

The versatile and perennially fun- 
ny Amsterdam, who still is delighting 
TV audiences as one of the stars of 
“The Dick Van Dyke Show,” has a 
background of over a quarter of a 
century in show business. He has 
been a vaudevillian, night club comic 
and emcee, stage and movie writer 
and actor, song writer and radio 
and television comedian. 

Morey’s versatility first showed its 
musical side soon after his early 
childhood in Chicago. He took up 
the playing of the cello soon after 
his violinist father moved to San 
Francisco to join that city’s sym- 
phony orchestra, and until he entered 
the University of California, he 
chose that instrument for his career. 

After two semesters at Cal, he 
dumped music for show business 
through the inspiration of his older 
brother whose vaudeville act he 
joined to play West Coast theatres. 
Morey made his debut as a single act 
within the year, but when he flopped 
he went back to San Francisco where 
he rehearsed and prepared for new 
comedy routines with the help of 
show business friends. 

When he started to entertain 
again a year later, Morey became a 
master of ceremonies and was an 
instant success. In 1930 he broke 
into radio as a member of the 
famous Al Pearce Gang in Hollywood 
and branched out later to writing 
comedy material for such famous 
comedians as Milton Berle and for 
many top Hollywood stars. 

Morey doubled as radio comedian 
and comedy writer through the end 


MOREY AMSTERDAM $stars__in 
American International’s ‘‘Muscle 
Beach Party,’’ opening .......... at 
thet. ees theatre. 
Frankie Avalon and Annette Funi- 
cello also star in the color and 
Panavision musical comedy. 
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of World War II when he returned 
to the theatre and then became a 
radio and television comedy regular 
on most of the top variety programs. 
He also ventured into films in recent 
years, and in between all his varied 
activities he found time to compose 
two all-time great song hits, “Rum 
and Coca Cola” and “Why, Oh 
Why Did I Ever Leave Wyoming,” 
plus many more. 

He is married to Kay Patrick, a 
former professional model and dec- 
orator, and is the proud parent of 
a son, Gregory, born in 1944, and 
a daughter, Catherine, born in 1951. 
Aside from his family and_profes- 
sional interests, Morey has only one 
real hobby in addition to his child- 
hood favorite, the cello. It is photo- 
graphy and he owns almost every gad- 
get for both still and motion picture 


shooting. 
* * * 
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Eight New Songs From “Muscle 
Beach Party" Head For Hit Parade 


Eight new songs, from love bal- 
lads to swinging stomp to rock and 
roll, are introduced by five of the 
nation’s top record sellers in Ameri- 
can International’s ‘““Muscle Beach 
Party, opening. aoe Se et ee at 
Chie: ee Reo Bese eee eee theatre. 

Introducing the new songs, all 
stars in the color and Panavision 
musical comedy, are Frankie Avalon, 
Annette Funicello, Dick Dale and 
his Del-Tones, “Little Stevie’? Won- 
der and newcomer Donna Loren. 

Other “Muscle Beach Party” stars 
are Luciana Paluzzi, John Ashley, 
Don Rickles, Peter Turgeon and 
Jody McCrea. The musical also 
stars Candy Johnson and Morey 
Amsterdam, with Buddy Hackett as 
“the rich business manager.”’ 

Tab these numbers, written by 
the same composers and_ lyricists 
who were responsible for the hit 
numbers of ‘“‘Beach Party,” for future 
top ranks on the nation’s Hit Pa- 
rade: “Muscle Beach Party,” “‘Every- 
body’s Runnin’ Wild,” “Muscle Bus- 


tle,’ ‘My First Love,” . ‘Surfin’ 
Woodie” and “Surfer’s Holiday’? — 
by Roger Christian, Gary Usher 
and Brian Wilson. 

Also, ‘““Happy Street” and “A Girl 
Needs A Boy” by Guy Hemric and 
Jerry Styner who also composed two 
hits for “Beach Party.” 

Frankie and Annette not only sing 
solo numbers in ‘Muscle Beach 
Party,” but they also reprise with 
two beautiful ballads as in “Beach 
Party.” 

Annette’s numbers will be released 
on the Vista label, those of Dick 
Dale by Capitol, those of “Little 
Stevie’ by Tamla Records, and 
Donna Loren on Challenge Records. 

Dick Dale is the current idol of 
the nation’s surfers; “Little Stevie” 
is the 14-year-old blind singer who 
catapaulted this past year into top 
ranks, while Donna Loren is the 
16-year-old sensation who is seen on 
TV and heard on radio as the sing- 
ing voice of a popular soft drink. 


Four Leading 
Comedians Join 
In "Muscle Beach 

Party” Fun, 
Hi-Jinks 


When four top and veteran funny- 
men like Buddy Hackett, Don Rick- 
les, Peter Turgeon and Morey Am- 
sterdam get together, there’s only one 
thing sure and that’s laughter... . 
lot’s of it! 

The comics appear together, for 
the first time, as stars of American 
International’s ‘“Muscle Beach Par- 
Pes GROWN idee at at 
(Fb slotee eer rts a ean ate RES theatre. 
In addition, the color and Panavision 
musical comedy stars Frankie Ava- 
lon, Annette Funicello, Luciana Pal- 
uzzi, John Ashley and Jody McCrea ; 
also stars Dick Dale and Candy 
Johnson, and introduces “Little Ste- 
vie’? Wonder. 

In “Muscle Beach Party,” Hackett 
plays the key role of rich business 
manager S. Z. Matts with hilarious 
and sidesplitting results. This is rich 
Hackett humor, reminiscent of his 
popular TV series, “Stanley.” 

Another key comic role in the 
musical comedy belongs to Rickles 
who makes his part of Jack Fanny, 
the leader of the musclemen, a 
comic interpretation that will open 
new comedy avenues for the famed 
“master of insult.” It’s an entirely 
different kind of comedy for Don 
who gets a chance to show his 
comic talents for the first time in 
motion pictures. 

For top Broadway legitimate 
theater comedian Turgeon, ‘‘Muscle 
Beach Party” is his first motion 
picture after many years as an 
Eastern favorite. Peter came_ to 
Hollywood right from a_ leading 
role in Sid Caesar’s “Little Me.” 

Last, but not least, is the one and 
only Morey Amsterdam who _ re- 
creates his hilarious characterization 
of “Cappy” which was such a big 
hit in “Beach Party.” Morey again 
shows off the type of comedy which 
has made him such a big favorite 
on the top-rated TV program, “The 
Dick Van Dyke Show.” 


DONNA LOREN, new 16-year-old 
singing star, makes motion pic- 
ture debut in American _ Inter- 
national’s ‘‘Muscle Beach Party,” 
opening 22° Sas SATE RS ee at 
TG ee to Se eee eel theatre. 
Frankie Avalon and Annette Funi- 
cello star in the color and Pana- 
vision musical comedy. 
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FUN AT THE BEACH — Frankie Avalon (foreground) tells a funny 
one to Annette Funicello and Jody McCrea (right) while John Ash- 
ley (left) and Delores Wells join in the fun in scene from American 
International’s ‘‘Beach Party.’’ The color and Panavision comedy 


OPENS: 22-2... atetneves 22.2 


Ei of te Theatre. 
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JODY McCREA RECREATES HIT 
COMIC CHARACTER "DEADHEAD" 
IN "MUSCLE BEACH PARTY" 


Thanks to the newly-discovered comedy talent of Jody McCrea, one of 
the most memorable and hilerious characterizations in the hit musical 
‘Beach Party” was the wide-eyed goofy youngster called ‘“‘Deadhead.” 


Now that irresponsible and funny 
character comes back with Jody in 
American International’s new “Mus- 
cle Beach Party,’ opening ............ 
Atsthemee see on theatre, to contribute 
another batch of laughs to the music 
and highjinks of the film. 

Stars of the color and Panavision 
musical comedy are Frankie Avalon, 
Annette Funicello, Luciana Paluzzi, 
John Ashley, Don Rickles, Peter 
Turgeon and Jody. “Muscle Beach 
Party” also stars Dick Dale, Candy 
Johnson and Morey Amsterdam, in- 
troduces ‘“‘Little Stevie’ Wonder and 
stars Buddy Hackett as ‘“‘the rich 
business manager.” 

Twenty-nine year old_ bachelor 
Jody is of course the son of veteran 
Hollywood Western star Joel Mc- 
Crea and a famed actress, the lovely 
Frances Dee. He grew up on his 
parents’ big ranch near Los Angeles 
and was educated with the children 
of the ranch hands in a small coun- 
try schoolhouse. 

He came to Hollywood for the 
first time when he entered the Uni- 
versity of California at Los Angeles 
(UCLA) to major in dramatic arts. 
He also concentrated on sports where 
as a natural athlete he won letters 
in football and track. 

A desire to be an actor, however, 
dominated his thinking and imme- 
diately after his graduation in 1956 
he went to New York to enroll in 
Sanford Meisner’s famed acting 
classes. Thereafter, he crashed tele- 
vision to.embark upon his own show 
business career. 

Next came Hollywood and a suc- 
cession of featured roles with a two- 
year interruption for Uncle Sam’s 
Army. His first starring role and the 


JODY McCREA stars in American 
International’s ‘‘Muscle Beach 
Party: opening==.---— == at 
the... 5e Se eee theatre. 
Frankie Avalon and Annette Funi- 
cello also star in the color and 
Panavision musical comedy. 
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discovery of Jody’s comedy talents 
came with his first film for American 
International, “Operation Bikini.” 

It was this comic display which 
won Jody his role as Deadhead in 
“Beach Party” and embarked him 
upon what could be the turning 
point of his career — as a comedian. 

In between films, Jody spends 
much time at his parents’ ranch 
where he works and keeps in trim. 
He recently returned from a_ five 
month trip around the world which 
included a long dramatic study stop- 
over in London. — 


FRANKIE AVALON, ANNETTE HEAD 
ALL-STAR CAST OF SWINGING, 
FUN-FILLED MUSICAL COMEDY 

DUE TO OPEN HERE SHORTLY 


Those swinging sweetheart favorites of ‘““Beach Party’ — Frankie Avalon 
and Annette Funicello — return together to sing and romance at the head 
of an all-star cast in a brand new swinging, fun-filled movie, American 
International’s “Muscle Beach Party.” 

The color and Panavision musical comedy, due to open here soon at 
(ig Cea eat NRE dil atl seas are theatre, stars Luciana Paluzzi, John Ashley, 
Don Rickles, Peter Turgeon, and Jody McCrea in addition to Avalon and 
Funicello. “Muscle Beach Party” also stars Dick Dale, Candy Johnson and 
Morey Amsterdam, introduces “Little Stevie’ Wonder and headlines Buddy 
Hackett as “‘the rich business manager.” 

Hackett’s hilarious role gives him a chance to display his unique comic 
talents which have won him the reputation of one of America’s funniest 
men. His last previous motion picture was as one of the stars of “It’s A 
Mad, Mad, Mad, Mad World.” 

Miss Paluzzi, who starred in “Return to Peyton Place’ and the TV series 
“Five Fingers,” makes her musical comedy debut in ‘Muscle Beach Party” 
as the man-crazy Italian countess. 

Rising young romantic idol John Ashley again displays his flair for 
comedy as he teams with Jody McCrea’s “Deadhead” to provide some of 
the funniest scenes in the new musical comedy. 

One of the most important roles in “Muscle Beach Party,” that of Jack 
Fanny who trains the musclemen of the story, goes to top night club 
comedian Don Rickles. Rickles is at his funniest in this, his film first comedy 
role. 

Making his film debut in the musical is Broadway comedy star Peter 
Turgeon, who left the cast of Sid Caesar’s hit, “Little Me” to star in this 
film. 

The musical and dancing favorites of “Beach Party” also return in 
“Muscle Beach Party’ — Dick Dale and his Del-Tones and the twisting 
Condy Johnson — to guarantee a full quota of melody and excitement 


in the new musical comedy. 
* 8 8 & 


SURFING, ROMANCE, FUN MIX 
WITH MUSCLEMEN, MUSIC 
IN "MUSCLE BEACH PARTY" 
OPENING HERE TOMORROW 


Mix a bevy of surfing and beach guys and gals with a group of muscle- 
bound physical culturists, and a man-crazy Italian Countess and her wacky 
business manager to the group with plenty of gags, songs and dances, and 
you have the fun-filled ingredients of American International’s ‘Muscle 
Beach Party.” 

The color and Panavision musical comedy, opening here tomorrow at 
thé 2-5 22 Be ce ee theatre, stars Frankie Avalon, Annette Funicello, 
Luciana Paluzzi, John Ashley, Don Rickles, Peter Turgeon, and Jody 
McCrea. “Muscle Beach Party’ also stars Dick Dale, Candy Johnson and 
Morey Amsterdam; introduces “Little Stevie’ Wonder and _ headlines 
Buddy Hackett as “‘the rich business manager.” 


The film’s gay story tells of two young lovers (Avalon and Funicello) — 
he a surfing bug and she a love-struck beauty — whose lives become en- 
tangled with a group of musclemen and the Countess. 

The action and plot develop from a conflict between the surfers and the 
musclemen, with further complications resulting when the Countess tries to 
buy the love of first the chief muscleman, and then the surfing bug. 

The resulting confusion, liberally interspersed with comedy, song and 
dance, is finally resolved happily for all concerned. 

“Muscle Beach Party” was directed by William Asher of “Beach Party” 
fame. The musical comedy was produced by James H. Nicholson and 
Robert Dillon with Dillon the author of the screenplay based on a story by 
himself and Asher. 


* * * * 


“BEACH PARTY" KIDS JOIN 
NEW TOP STARS IN "MUSCLE 
BEACH PARTY" OPENING TODAY 


Those merry young surfers of “Beach Party,” led by Frankie Avalon and 
Annette Funicello, are back again in a brand new fun-packed musical 
comedy augmented by new top name stars. 

It’s “Muscle Beach Party,” opening today at the ..........2..2..20cc0ec00--+ theatre, 
with Buddy Hackett, Don Rickles, Peter Turgeon, Luciana Paluzzi and 
“Little Stevie’ Wonder among new luminaries. Others of the “Beach Party” 
favorites in the new color and Panavision musical comedy are John Ashley, 
Jody McCrea, Dick Dale, Candy Johnson, and Morey Amsterdam. 

The same elements that made “Beach Party” the big hit of 1963 are 
blended with even more comedy and fun to make “Muscle Beach Party” the 
biggest entertainment ever in terms of surfing, action, comedy and romance. 
In addition, the new film has a half dozen spectacular musical and dance 
numbers and eight Hit Parade-destined song hits. 

Once again the story is set at Southern California’s famous ocean fun 
spots, with an added element of poking fun at the muscle building and 
health faddists who frequent the nation’s beaches. 

The eight exciting song and dance numbers are performed by Avalon, 
Miss Funicello, Dick Dale and his Del-Tones and the fantastic twisting 
sensation Candy Johnson. The result in “Muscle Beach Party” is an 
unforgettable combination of fun, romance, surfing action, melody and 


laughs. 
* * * * 


EAS Y-TO-PLANT SHORT FEATURE STORIES 


“MUSCLE BEACH PARTY” DANCING STAR CANDY JOHNSON 
SETS RECORD WORK DAY 


Talk about working hard and long hours, consider the record daily 
routine assumed by ‘‘perpetual motion’’ twist dancer Candy Johnson for 
her starring role in American International's ‘‘Muscle Beach Party,” 
Openite sec sf. Oo ee. CF TM se, ai ee a theatre. 

Typical day for Candy during production of the musical comedy started 
in the preceding evening with her 9:30 p.m. show at a top Palm Springs 
night spot. After her last show at 1:45 a.m., including over three hours 
of mighty strenuous dancing, came sleep until 4 a.m., then up and out 
within the hour for a 125-mile drive to Los Angeles with her manager at 
the wheel, arriving just in time to meet her 6:30 a.m. call on the set for 
a long day of dancing for the film. Immediately after 7 p.m. quitting 
time in Hollywood, it was back by auto to Palm Springs just in time to 
make her 9:30 p.m. show. 

Candy attributes her stamina and ability to handle this schedule to 
boundless energy and plenty of vitamins. Her co-stars, Frankie Avalon 


and Annette Funicello just say ‘‘Whew!’’ 
* * * * 


BROADWAY COMEDY STAR SEEN IN FIRST FILM, ‘MUSCLE 
BEACH PARTY,’”’ OWES EVERYTHING TO RED HAIR... 


Broadway comedy star Peter Turgeon, who makes his film debut in 
American International's ‘‘Muscle Beach Party,’’ can thank his naturally 
bright red hair for enabling him to break into show business. As a teenager 
he won an audition for the part of the elder Day boy in the prize-winning 
stage comedy “‘Life With Father’’ because the producer insisted on 
authenticity in casting the play’s red-headed family. Also starring in the 


color and Panavision comedy, Opening ec ececsessissessessseetsesesseseeseeeeeseeeeee at 
tie eee ea eee ee es theatre, are Frankie 
Avalon and Annette Funicello. 

* * * * 


TWO “MR. AMERICA’”’ TITLE-HOLDERS AND EX-“‘MISS 
U.S.A.”" IN “MUSCLE BEACH PARTY”... 


A “Miss U.S.A."" and two musclemen who were ‘‘Mr. America’’ are 
among the beautiful girls and handsome men in the star-studded cast of 
American International's ‘Muscle Beach Party,’’ opening 00.0.0... at 
Te ee ee es. ee ee theatre. The titleholders in the color and 
Panavision musical comedy are Amedee Chabot, Larry Scott and Gene 
Shuey, with Frankie Avalon and Annette Funicello among the top stars 


in the film. 
* * * * 


SURFING, BROUGHT TO ANCIENT HAWAII FROM 
POLYNESIA, FEATURED IN “‘MUSCLE BEACH PARTY”... 


Although Americans only recently have discovered surfing, historians 
have evidence that the sport originated in the dawn of history in 
Polynesia and was brought to Hawaii in sea migrations beginning at about 
800 A.D. The nation’s film fans will see how modern surfing is done by 
champs of the sport in American International's ‘Muscle Beach Party”’ 
which opens. iis Sao S am 5 Oe eee Ses theatre. 
Starring in the color and Panavision musical comedy are Frankie Avalon, 


Annette Funicello and other top stars. 
* * * * 


FRANKIE AVALON RE-UNITED WITH ANNETTE FUNICELLO 
IN “MUSCLE BEACH PARTY’... 


Frankie Avalon is reunited with his sweetheart of ‘‘Beach Party," 
Annette Funicello, in the new American International hit ‘‘Muscle Beach 
Party” which opens: -.o.0..000.- ee it CE are ee ee ok, theatre. 
Also starring in the color and Panavision musical comedy are Luciana 
Paluzzi, John Ashley, Don Rickles, Peter Turgeon and Jody McCrea. 

* * 


* 


FOUR TOP .FUNNYMEN CO-STAR IN MUSICAL COMEDY 
“MUSCLE BEACH PARTY”... 


Four of America’s funniest men appear together to provide a carload 
of laughs for American International’s ‘‘Muscle Beach Party,’’ opening 
ra Mes! gehen ie tien eae Fania Ob ERG: pices seth ol. eo, theatre, The 
top comic stars are Buddy Hackett, Don Rickles, Peter Turgeon and Morey 
Amsterdam, with the color and Panavision musical comedy also starring 
Frankie Avalon, Annette Funicello, Luciana Paluzzi, John Ashley, and 
Jody McCrea. 


* * * * 


FOURTEEN-YEAR-OLD BLIND SINGING SENSATION 
MAKES BOW IN “MUSCLE BEACH PARTY”... 


‘Little Stevie’’ Wonder, 14 year old blind singing sensation and 
recording star, makes his film debut in American International's ‘‘Muscle 
Beach Party,’ opening ..............:260000.0... CUE ie ae ie ee theatre. 
The color and Panavision comedy stars Frankie Avalon, Annette Funicello, 


Luciana Paluzzi, John Ashley, Don Rickles, Peter Turgeon and Jody McCrea. 
* * x * 


BUDDY HACKETT COMEDY STAR OF ‘‘MUSCLE BEACH 
PARTY’? STARTED OUT AS UPHOLSTERER... 


Funnyman Buddy Hackett, star of American International's ‘‘Muscle 
Beach Party,’’ started out as an upholsterer in his father’s shop but 
switched to comedy when his jokes won him more entertainment jobs. 
Starring with Buddy in the color and Panavision musical comedy, opening 
ony Tee <a. ||) aM A MINE eet 
Frankie Avalon, Annette Funicello, Luciana Paluzzi, John Ashley, Don 
Rickles, Peter Turgeon and Jody McCrea. 

* * * 


* 


COMEDY STAR DON RICKLES FINALLY GETS FILM 
COMIC ROLE IN “MUSCLE BEACH PARTY’... 


After a succession of films typing him as a villain, night club comedy 


star Don Rickles finally gets a chance to be a movie comedian — and 
without his “‘insult’’ specialty — in American International Pictures’ 
‘Muscle Beach Party,”’ opening 0.00.00... GT te aos a ee theatre. 


Don plays the hilarious role of Jack Fanny in the color and Panavision 
musical comedy which stars Frankie Avalon, Annette Funicello, Luciana 
Paluzzi, John Ashley, Peter Turgeon and Jody McCrea. 

* * * * 


MOREY AMSTERDAM IS WACKY ‘‘CAPPY” AGAIN IN 
““MUSCLE BEACH PARTY”... 


_ Comic Morey Amsterdam recreates his ‘‘Beach Party’’ hit character- 

ization of the wacky night club boniface ‘‘Cappy’’ in American Inter- 

national’s newest surfing fun hit ‘‘Muscle Beach Party,’’ opening ........... 

Wee Ate oe Ot the ieee. theatre. The color and 

Panavision musical comedy stars Frankie Avalon, Annette Funicello, 

Luciana Paluzzi, John Ashley, Don Rickles, Peter Turgeon and Jody McCrea. 
* * 


* * 


NATION’S CHAMPION SURFERS SHOW SKILL AND 
DARING IN “MUSCLE BEACH PARTY”... 


Pacific Coast men's and women’s champion surfers, Mickey Dora and 
Linda Benson, are among the top surfing stars who show off their skill 
and daring riding the waves on the dancing boards in American Inter- 
national’s ‘Muscle Beach Party.’’ The color and Panavision musical 
comedy, Opening (0... ee CH FRO ac cece ie eee. theatre, 
stars Frankie Avalon, Annette Funicello, Luciana Paluzzi, John Ashley, 
Don Rickles, Peter Turgeon, and Jody McCrea. 

* * * 


* 


It’sthesame kids... 
thesame beach... 
but this time the 
pa iy s got Sir 
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10.000 Biceps meet 
5,000 Bikinis... 
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TEASERS 


this is Jack Fanny... 
he’s at the bottom 
of the muscle 

building business! 
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’ American International presents 


“MUSCLE BEACH PARTY” Surfing Dictionary 


SURF TALK FOR PEOPLE 
YOU KNOW 
Beach Bunny a girl beginner 
Cork Top 
Gremlin a beginner 
Goofy Foot an oddball 
Highway Surfer a phoney who 
doesn’t surf. 
Hodad a loudmouth 
Hot Dogger an expert 


Kook a beginner 
Pearl Diver a loser 

a girlfriend 
(or boyfriend) 
Wahini a girl surfer 


Tag-a-Long 


SURF TALK FOR THINGS 
PEOPLE DO 
to drop a girlfriend 
or boyfriend, or a class in school. 
Bomb to flunk or fail (a surfer 
Bombs when he takes a spill). 
Catch a Rail when the edge of 
the surfboard cuts into the water 
and the surfer is thrown. 
Hot Dogging doing anything 


to drop anything 
other than a girlfriend or boy- 
friend or class in school. 

Over the Falls when a surfer is 
washed over the curl of a break- 
ing wave and thrown, 

Pearl when the nose of the 
surfboard goes under and _ the 
surfer is thrown. 

Shoot the Curl 
exciting 

Take Gas to be destroyed 

Wiped Out to be totally de- 
stroyed (a Wipe Out is the 
worst kind of spill). 


to do anything 


“Surf's Up 


SURF TALK ABOUT SURFING, 
SURFBOARDS, AND THE SEA 
Angling riding a surfboard 
across the front of a wave rather 
than straight in toward beach. 

Back W. a wave rolling back 
out to sea after breaking on the 
beach. 

Baggies over-size boxer trunks 
with extra long legs. 

Crest the very top of the wave 

Curl ....the curved top of a breaking 
wave. 

Dinas eee dents on a surfboard 

Doggers 2s..33..2..: multi-colored canvas 
swim trunks. 

Hang Ten to stand at the very 
nose of the surfboard with ten 
toes over the edge — the mark 
of the expert surfer. 

Seaiies: Rae... eS big surf 

Kelp seaweed 

the fin on the surfboard 

riding a wave 
....the foam on a breaking wave 
big surf 

an unbroken wave 

a rack to hold surf- 
board on top of a car. 

Tube the hollow part under- 
neath the curl of a breaking 


same as the tube 
paraffin used to provide 
‘a non-slip surface on the surf- 
board. 
Wall the steep portion of a 
big surf about to break. 
White Water same as Soup 
Woody an old station wagon 
with a wooden body (used by 
surfers as transportation to and 
from the beach). 


MORE SURF TALK 
great (“that’s a boss car!’’) 
Glassy....good (“it’s a glassy party !’’) 


Cowabunga 
Pop Out 

out class.’’) 
Stoked 


wow ! 


lousy (“that a pop 


exciting 
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SURFING DICTIONARY PROMOTIONAL GIVE-AWAY 

Mats are available through National Screen Service (ad mat 550) of 
this Surfing Dictionary brochure which can be imprinted with a plug for 
your theatre and opening date for ‘‘Muscle Beach Party” and also for an 
advertising message for any local merchant or radio or TV tie-in. This is 
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a great inexpensive attention-getting give-away which will be snapped up 
by local youngsters anxious for the latest surfing slang and talk. Don't pass 
up this great promotion. 
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WINDOW CARDS 
Colorful 14x22 Window Card 
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Please Remit With Order! — Prices Do Not Include Delivery! 
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BENTON CARD COMPANY, INC. 
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AD-PUB MAT | 


SPECIAL MAT No.C1 


SEAT-SELLING SLANTS 


NOTE: Before referring to the following “Seat Selling Slants,” please turn to and study all the information regarding the many 
promotional tie-ups made between ‘“‘Muscle Beach Party” and leading manufacturers as detailed on pages 15 - 17 of this press- 
book. Among these are tie-ups with Dr. Pepper soft drinks, Tanfastic sun tan lotion, Phil Rose ladies sportwear and Rose Marie 
Reid bathing suits. Their local representatives will be happy to cooperate in making the following ‘Seat Selling Slants” operate 


more effectively for you.) 


Naturally any beach picture lends itself to a bathing beauty contest and a contest 
for ‘‘Miss Beach Party’’ wili certainly be as effective as any to promote the film. The 
contest can be narrowed down, to an ‘‘Annette Funicello look-alike contest’? featuring 
the excellent photos available of Annette in a bathing suit. This can be held in con- 
junction with a local newspaper and/or disc jockey or TV personality. 


* * * * 


Remember that ‘‘Muscle Beach Party’”’ is one of the first films all about surfers 
and this fastest growing of all sports has a language all its own. This ‘‘surfers’’ slang 
can be a powerful means of bringing them in at the box office and AIP has provided 
a ‘Surfing Dictionary’’ which can be distributed to all who see ‘‘Muscle Beach Party” 
and as an advance handout to plug the picture. Mats of this handy glossary of surfing 
terms are available through National Screen Service for your theater and/or for a 
tie-in promotion with a local sporting goods store, swim school or for a radio or TV 
co-op tie-in. Order your ‘‘Surfing Dictionary’’ mats now from National Screen for a 
powerful and inexpensive seat-selling promotion. 


* * * * * 


A guaranteed attention-getting promotion for ‘‘Muscle Beach Party”’ is the follow- 
ing classified ad teaser copy — all in the currently popular surfers’ slang: 


“Attention gremmies and beach bunnies . . . don't be a hodad kook .. . let a hot- 
dogger show up those goofy foots and pearl divers . . . brign your tag-along and do some 
hot-dogging yourself . . . don’t worry, you won't bail out or bomb .. . the worst thing that 
can happen is to catch a rail . . . or you might go over the falls or even pearl...one thing 
sure, you'll shoot the curl when you finally go angling... you'll agree with the hot doggers 
that this thing called surfing is really glassy... call (PHONE NUMBER OF THEATRE) and find 
out about the glassiest, the most stoke movie ever ... it's a real cowabunga! 


Insert the above classified teaser well in advance of your ‘‘Muscle Beach Party”’ 
bookings and you'll have the whole town talking surfing talk! 

This same copy can also be taped and used as a telephone teaser, using ads 
urging readers to phone a number to hear the latest on surfing. Tag can be ‘‘come 
to theater to get translation of copy. 


* * + * 


Use the standee for ‘Muscle Beach Party’’ as the highlight of an eye-catching 
theatre front and lobby display which can be supplemented by surf boards, beach balls, 
beach games and other items for an attractive advance promotion for this fun film. 


* * * * * 


The radio and TV spots available for ‘Muscle Beach Party’’ are some of the best 
ever designed for every type of audience and guaranteed to sell seats. Reserve your 
choice time as early as possible to let your town know ‘‘Muscle Beach Party”’ is coming! 


* * * * 


No matter what the month, bathing suits and women’s sportswear are good to 
look at. Don’t give up a chance to take advantage of the promotional opportunities 
offered by ‘‘Muscle Beach Party’ by setting up manniquins with suits in your lobby 
and setting up ‘‘Muscle Beach Party’’ displays in windows of local stores. 


A quick, easy-to-judge contest for newspaper, radio or TV promotions involving 
prizes is one based on a top prize for the most words using the letters in ‘‘Muscle 
Beach Party."’ By requiring that the total number of words submitted in the contest be 
indicated on the OUTSIDE of the envelope, the judging is simplified and hastened. 
Use this word contest at least once in every situation because of its simplicity, built-in 
promotion value and appeal to high school youngsters. 


Perhaps your most powerful promotion for ‘Muscle Beach Party’ is that of an 
actual ‘‘party’’ set up in your theatre lobby or at a central recreation area with the 
cooperation of a local newspaper, radio or TV personality. Here, the promotional tie- 
ups available and record music (see special promotion pages) will make this easy to 
do and provide refreshments and other gimmicks to make it a success. This is another 
MUST promotion for every engagement of ‘Muscle Beach Party."’ 


* * * 


The title ‘Muscle Beach Party"’ is a perfect lead-in to a contest for your area's 
healthiest male or top muscle man, ‘‘Mr. Muscle Beach Party.’’ This can be. set up as 
a tie-in with a local gym and/or TV station, with winner to be judged on TV or on 
the stage of your theatre. Proper prizes can be promoted for the winner. This can be 
also set up as companion contest to one seeking ‘‘Miss Muscle Beach Party’ or as a 
dual contest seeking a ‘‘Mr. and Miss Muscle Beach Party’’ which in itself is unique 
and should be good for much extra publicity. 


* * 


One of the highlights of ‘‘Muscle Beach Party”’ is the exciting ‘‘Mau Mau’ dance 
sequence. This sequence was set up with the assistance of the Fred Astaire Dance 
Studios, whose instructors originated the dance. Local Fred Astaire studios will be 
glad to cooperate on promoting the dance and ‘‘Muscle Beach Party’’ through special 
dances, group dance lessons and special ‘‘Mau Mau" dance demonstrations. 


* * . 


Don't overlook the open-end interview records provided free of charge which 
should be pushed with your local radio disc jockeys. They include four brand new and 
interesting interviews containing much new material with Frankie Avalon, Annette 
Funicello, John Ashley and Don Rickles. 


* * * 


An effective gimmick for ‘‘Muscle Beach Party"’ contests is to offer private screen- 
ings of the picture to teen-age winner for him (or her) and say 20 friends. This can 
be prize for any sort of tie-in contests held by newspapers, radio or television. 


An effective tie-in with your local Dr. Pepper soft drink distributor is to offer, in 
exchange for advertising and special promotions, to admit on the basis of two for 
the price of one admission, anyone showing up with Dr. Pepper bottle cops on the 
first day of run of ‘Muscle Beach Party.”’ 


* 


One of the most important and most potent seat-selling promotions set ups for 
any picture is the variety of record promotions available for ‘‘Muscle Beach Party.’ 
Your local American International Pictures exchange or the home office can give you 
details on working with local record dealers and wholesalers to assist you in cooper- 
ating with local disc jockeys and record stores on promotions to bring all young rec- 
ord fans in to see ‘‘Muscle Beach Party.’’ See Page _..__.. of this pressbook for the 
records and record companies that are plugging ‘‘Muscle Beach Party”’ with hit records 
by Annette Funicello, ‘‘Little Stevie’’ Wonder and Donna Loren. 


* * * 


An unusual and eye-catching item which will make everyone conscious of ‘‘Muscle 
Beach Party”’ (and which also can make some extra money at your concession stand) is 
the ‘‘Muscle Beach Party’’ beach hat pictured elsewhere in this pressbook with details 
on how to obtain them at a surprisingly low cost price. These should be worn by all 
your ushers, concession venders and ticket sellers well in advance of the playdate. 
They also make an attractive giveaway to members of the local press and your contacts 
at local radio and TV station, and will also make these people walking advertisers of 
the film . . . a worthwhile investment which will pay off at the box office. 


* * 


“Muscle Beach Party”’ especially lends itself to eye-catching street ballyhoo, cen- 
tering upon attractive bathing suit-clad girls. The girls, either walking in shopping areas 
and near summer schools or riding aboard flatbed trucks adorned with banners, should 
by all means wear the attractive ‘‘Muscle Beach Party’’ beach hats. 


* * * * * 


Except on the West Coast, surf boards are still in the ‘‘rare’' category and thus 
make an effective attention-getter. A display of surf boards borrowed from a local 
sporting goods dealer, with credit to same in return for a window display in his store, 
will make an unique promotion for ‘Muscle Beach Party.’’ You can heighten this 
surfboard push by advertising free admission to ‘‘Muscle Beach Party’’ to all who come 
to the theater with a surf board. 


* * * * * 


RADIO SPOTS... 

“MUSCLE” IN ON YOUR RADIO LISTENERS with saturation impact 
scheduling for your radio campaigns on ‘MUSCLE BEACH PARTY”... . 
Three different sales angles are used to cover a range of variety. JOHN 
ASHLEY, from the ‘‘MUSCLE BEACH PARTY” cast throws the ‘'Surfers’’ a 
‘‘glassy set’’ for one approach. A soft sexy female voice is employed for 
another pitch. And the third ties together the ‘‘surfer’’ and the ‘‘gentleman” 
sell. The three utilized on a rotation spot schedule will give a well-rounded 
campaign with maximum effect. A total of eight spot announcements are 
available on one record, three sixty second spots . . . three thirty second 
spots and two twenty second spots . . . Order FREE from your local Ameri- 
can International Pictures Exchange. 


TELEVISION TRAILERS 


This series of five specially prepared TV trailers are a must for your 
campaign. They are slanted direct at younger set, with music, romance, 
and surfin’ fun in the sun . . . Set up with your television station now to 
reserve time for saturation scheduling. The series has two sixty second 
trailers, two twenty second trailers and a special ten second trailer for 
crash |.D. programming. Order the complete set from your local American 
International Pictures exchange. | 


TEASER TRAILER... 
USE THIS TEASER TRAILER, well in advance It S-E-L-L-S he 


musical comedy of Summer surfin’ . . . fun . . . romance. It’s six second 
length is packed with ‘‘MUSCLE” . . . It's the same Beach Party Gang 
back again with all the fun .. . Use it currently as a cross-plug attention 


getter. Order it NOW FREE, from your local American International: 
Pictures exchange. 


MOVIE STARS OPEN-END INTERVIEW 
RECORDS FOR RADIO PROMOTION 


For valuable FREE publicity and promotion make full use of the spe- 
cially prepared open-end interview records. When you make your radio 
buys at the same time set this promotion piece with your radio salesman. 
The open-end recording enables your local disc jockey to interview Frankie 
Avalon, Annette Funicello, John Ashley and Don Rickles, telling all about 
their personal lives and their roles in ‘‘Muscle Beach Padty.’’ They are all 
on one record available FREE. Order from Publicity Department, American 
International Pictures, 7165 Sunset Blvd., Los Angeles 46, California. 


HATS 


"MUSCLE BEACH PARTY" HATS "TOPS" 
FOR ADVANCE PROMOTION . 

Don't pass up the’ tremendous word of 
mouth publicity possible thru use of the 
special ‘‘Muscle Beach Party'’ hats. 
Shown as modeled by star John Ashley, 
these hats will ‘top’ your advance 
promotion when worn by your cashiers, 
ushers and concession personnel. Also 
a terrific gimmick as a giveaway to 
newspaper critics, radio DJ's, etc. and 
most important they can be sold AT A 
GREAT PROFIT at your concession stands 
to work for you all over town. Order 
direct from JACOBSON CO., 45-10 94th 
St., Elmhurst 73, N.Y. Orders accepted 
only in one gross lots and up at $00.00 
per gross. Allow two weeks for delivery. 
Check must accompany orders. 

Shipping charges as you specify C.O.D. 


FRED ASTAIRE DANCE STUDIOS SET 
TO CO-OP ON “MUSCLE BUSCLE 
MAU MAU” DANCE... 


“MUSCLE MAU MAU"dance choreographed 


rnational Pictures’ colo 


a) 


Panavision production "MUSCLE BEACH PARTY” 


Stars of ‘‘MUSCLE BEACH PARTY”’ cut 


up with the ‘Muscle Buscle Mau Mau” 
new dance craze. Order Fred Astaire 
publicity still #1 from Ruth Pologe, 
American International Pictures, 165 W. 
46th St., New York City. 


Stars JOHN ASHLEY, JODY 
McCREA, CANDY JOHN- 
SON and the BEACH PARTY 


GANG introduce a new dance 


step in “MUSCLE BEACH + pplvioy  "y,# : 
PARTY.” FRED ASTAIRE ¢ ° 
Dance Studios will take ad- : 
vantage of this by running co- ° . 
op newspaper ads inviting the + : 
readers to a FREE OFFER ; Mir, “A YON. 
for DANCE INSTRUCTION " + Ci : 
The local FRED ASTAIRE ; "3 CH Py ly: 
bagi =e has these mats and © AVION rUNICELO- PAT ay 

he will arrange for newspaper * This ad entities bearer to : 
display space current with the 2 =" : 


local theatre engagement. The 


Above is the newspaper ad contest that 
local American International _ the Fred Astaire Dance Studio has avail- 
able for local use. Local theatre credits 


Pictures branch managtr has should be odéed. 
the name of the local FRED 
ASTAIRE representative in 


your area and will supply the 


contact upon request... 


DR. PEPPER PROMOTION PEPPER-UPPER ... ! 


Dr. Pepper has chosen “MUSCLE BEACH PARTY” as the occasion to launch 
one of the most elaborate advertising assaults in the history of soft drink 
merchandising. Via the use of five million bottle riders and 500,000 point of 
sale pieces, “MUSCLE BEACH PARTY” will tie into super markets, drug stores, 
and corner grocery dealers for local-level-on-the-spot-penetration. The local Dr. 
Pepper Bottler has been alerted by the parent company to assist in any and 
all cooperation to promote Dr. Pepper and ‘MUSCLE BEACH PARTY” . . . This 
cooperation consists of distribution of the point-of-sale display material. Where 
and when possible, at the bottler’s option they will assist the theatre in hosting 
a “Muscle Beach Party” supplying FREE Dr. Pepper to teenagers. Also the 
possibility of holding “Bottle Cap” Premieres where the teenager who turns 
in the most Dr. Pepper bottle caps will be awarded his or her own special 
screening for their invited guests. Contact your local American International 
Pictures branch manager for the local listing of Dr. Pepper Bottlers in your area. 


g Plu COMET CALIENTE 
P= sCONVERTIBLE ~~ 


S2THER FREES 
Next 50-—~ 5000 Paper 
Napkins With o Fitted Picnic 5 
Basket. 


Mext 100 — An Ant Village 


Mext 250-5000 Br Pepeer 
Cups and a Two-Gullan 


Picnic Thermos Jug. 


COMET CALIENTE CORFERTIBLE 
SEE DETAILS. 
ON EVERY CARTON So 
SEE 


SPORTS—GYM EQUIPMENT TIE UP 
BULGES WITH MUSCLE..... 


THE WEIDER MAIL ORDER SPORTS EQUIPMENT, 
one of the largest in the world will cooperate with local theatre 
managers on the promotion of “MUSCLE BEACH PARTY” 
... Mr. Larry Scott is in the movie and was Mr. America for 
1963...A contest can be set up locally to find the local 
muscle man who most perfectly duplicates the measurements 
of Mr. Muscle Beach Party (Larry Scott). The WEIDER 
COMPANY WILL provide the prizes. The local prizes in 
your area will be stretch equipment and health food supplies. 
One winner in your branch area that is selected as Mr. Muscle 
Beach Party will win a set of 150 lb. bar bells. In other words, 
there will be one winner from each exchange center. To sub- 
stantiate the contest the WEIDER COMPANY must have 
a photograph of the contest with the contestants and the 
winner in front of the theatre with “MUSCLE BEACH 
PARTY” prominently on display and the winners name 
correctly spelled with his address . . . This photo with infor- 
mation should be sent to RUTH POLOGE, AMERICAN 
INTERNATIONAL PICTURES, 165 W. 46th St., N.Y.C. 
and the WEIDER COMPANY will send the winner his prize. 


Mr. Larry Scott, MR. AMERICA of 1963, stars in ‘‘MUSCLE 
BEACH PARTY."’ Order the above Muscle Man stills for local 
promotion from Publicity Department, American International 
Pictures, 7165 Sunset Blvd., Los Angeles 46, California. 


PROMOTION POWER PLUS TIE-UP 


with Phil "Rese Sportswear of California 5 ee / 


Phil Rose Sportswear of California is worn 
by the stars of “MUSCLE BEACH PARTY” 
and paves the way for tremendous local 
level department and women’s fashion store 
promotion. Theatres can arrange for window 
displays and cooperative newspaper ad tiein 
with local store advertising managers. Lobby 
displays can be set up by the theatre for 
additional on the spot impact giving proper 
store credit. Order publicity still #6422-F6 
FREE from Publicity Department, American 
International Pictures, 7165 Sunset Blvd., 


Los Angeles 46, California. 


Annette Funicello, the star of 
“MUSCLE BEACH PARTY’’ ap- 
pears in Rose Marie Swimsuits 
and department store coopera- 
tion can be set up locally in 
your town. Arrange to stage a 
Rose Marie Reid Fashion Show 
on your theatre stage, with the 
store devoting proper news- 
paper space and store promo- 
tion to the event. Perhaps the 
store would purchase blocks of 
tickets for their choice custom- 
ers to attend. Rose Marie Reid 
Swimsuits could be given away 
as door prizes. 


ROSE MARIE REID SWIMSUITS 


Order the 8 x 10 stills pictured 
of Annette and use them for 
store window displays, cooper- 
ative newspaper ads, point of 
sale counter displays, theatre 
lobby tiein, etc. The stills are 
available FREE from Publicity 
Department, American Interna- 
tional Pictures, 7165 Sunset 
Blvd., Los Angeles 46, Calif. 


Contact your local American International Pictures exchange branch manager 


for the name of the local Rose Marie Reid representative in your area. 


TWISTIN’ TWETER TIE-UP 
BUILDS BOX OFFICE MUSCLE . .! 


Stills #1 and #2 above with JOHN ASHLEY and DOLORES WELLS are available 
for department store tie-in. Order Tweter Stills FREE from Publicity Department, 


American International Pictures, 7165 Sunset Blvd., Los Angeles 46, California. 


Another of many stars in ‘““MUSCLE BEACH PARTY” is the 
““TWETER” in effect a double sweater garment shown here as 
worn by star JOHN ASHLEY and starlet DOLORES WELLS. 
The ““‘TWETER” is featured in the Mau Mau dance number 
in “MUSCLE BEACH PARTY” and is carried by top stores 
nationwide. Loral level promotions may be worked out for 
contests via radio or television using the ‘““TWETER” as con- 
testant prizes. Your local American International Pictures 
exchange branch manager has the name of the local Huntley 
Knitting Mills or Trend Fashions representative in your area. 


Or you may write direct to the following for information . . . 


Mr. Lester Menscher Mr. Marvin Mabry 

TREND FASHIONS HUNTLEY KNITTING MILLS 
2818 Empire State Bldg. P.O. Box 419 

New York, N.Y. York, S.C. 
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SPECIAL ‘EXCLUSIVE”” CARICATURE FOR YOUR CITY 


This fine caricature based on ‘Muscle Beach Party’’ was made 
pecially for American International by noted artis Jack Manning. The 
hximum use should be as a FRONT COVER of a Sunday supplement 
tion. It also can be used in any size as an unusual and selling piece of 
on the main movie page in advance of your opening. This is a strong 
raction for any newspaper Sunday editor and is promotion art that 
ll have no competition. Glossy copies, with appropriate caption, avail- 
ble upon request from Publicity Department, American International 
tures, 7165 Sunset Blvd., Hollywood 46, California. 
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| BUILD BOX OFFICE WITH TANFASTIC TEEN TIE-IN! 


When teenagers get close together in the sun, Tanfastic is never 
far away! This great new dark-tanning oil has really taken over 
the teen set. In fact, Tanfastic is so popular it's being featured 
in the movie! Here's a natural tie-in! Why not take advantage of 
the ideas on this page-- and let Tanfastic put more pullin your 
promotion! 


20nd RAMAN ta SE A 
FREE TANFASTIC! 


Get a hundred free 1/2 oz. tubes of Tanfastic per opening! 
They make great give-aways--extra reasons for teens to come 
to your theatre. Here are just a few ways you can use these 
free Tanfastic samples: 


* Give them away to the first 5, 10, 20, 
customers at each main showing. 

* Put Tanfastic under any number of seats and 
and have ''surprise" announcement over P, A, 

* Use Tanfastic to build concession sales (e. g. 
free tube with every jumbo box of popcorn, 
free tube with every sale over $.50, free tube 

for every two items purchased, etc. ) 

* Give Tanfastic to the first 5, 10, etc. 


Use Tanfastic to promote matinee or "slow" 
showings. 

Use Tanfastic as extra incentive for buying 
lodge seats. 


LOCAL DRUG STORE CO-OP 
AD PROMOTION ! 


The local Tanfastic 
representative is 
waiting for you to 
contact him, 

He is ready to work 
with you for full 
scale promotions! 
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BUILD BOXOFFICE WITH TANFASTIC TEEN TIE-IN! 

Ad mats like the one shown here have been made available to drug stores in your area. 
Many will be scheduling Tanfastic advertising in your local newspaper. Contact your local 
AMERICAN INTERNATIONAL PICTURES exchange for complete Tanfastic representative 
listings for your area to work out free cross-mention for your booking. 
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eae SPECIAL LOBBY POSTER! 
Here they are big as life -- Frankie, Annette and Tanfastic 
-- the really "in" teen tie-in! Use this giant 27 x 41 full 
color poster to liven up your lobby-- or outside to promote 
your free Tanfastic samples! Snipe it with Tanfastic 


giveaway details. 
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Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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